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OFFICIAL COURSE OUTLINE INFORMATION 

 
Students are advised to keep course outlines in personal files for future use. 

Shaded headings are subject to change at the discretion of the department and the material will vary 
- see course syllabus available from instructor 

 
FACULTY/DEPARTMENT:       

AH 203       3 
COURSE NAME/NUMBER  FORMER COURSE NUMBER  UCFV CREDITS 

 
History of posters - the art of persuasion 

COURSE DESCRIPTIVE TITLE 

CALENDAR DESCRIPTION:  

From the spirit of agitation to the selling of products and services, posters have played an important role in the last two 
centuries. The poster has played a particular role in times of revolution, war, and protest and in cultural circulation. 
Analyses of posters – whether cigarette advertisement during the art nouveau period, students' voices of dissent in 1968, 
or current promotion of Japanese anime movies – will include an investigation of the political, social, and economic 
motivations behind their production as well as their diverse audiences and contexts of reception. 

 
PREREQUISITES: Ah 102, or permission of the instructor 
COREQUISITES:       

SYNONYMOUS COURSE(S) SERVICE COURSE TO: 
(a) Replaces:              
  (Course #)  (Department/Program) 
(b) Cannot take:       for further credit.       
  (Course #)  (Department/Program) 

TOTAL HOURS PER TERM: 45      TRAINING DAY-BASED INSTRUCTION 
STRUCTURE OF HOURS:    LENGTH OF COURSE:       
Lectures: 30   Hrs  HOURS PER DAY:     
Seminar: 15 Hrs    
Laboratory:      Hrs    
Field Experience:      Hrs    
Student Directed Learning:      Hrs    
Other (Specify):            Hrs    
    

MAXIMUM ENROLLMENT: 25  
EXPECTED FREQUENCY OF COURSE OFFERINGS: once every two years 
WILL TRANSFER CREDIT BE REQUESTED? (lower-level courses only)  Yes  No 
WILL TRANSFER CREDIT BE REQUESTED? (upper-level requested by department)  Yes  No 
TRANSFER CREDIT EXISTS IN BCCAT TRANSFER GUIDE:  Yes  No 

COURSE IMPLEMENTATION DATE: September  2005 
COURSE REVISED IMPLEMENTATION DATE: September 2005 
COURSE TO BE REVIEWED: September 2009 
(Four years after implementation date) (MONTH YEAR) 

AUTHORIZATION SIGNATURES:  
  
Course Designer(s):  Chairperson:  
 Aleksandra Idzior  Raymond Welch (Curriculum Committee) 
  
Department Head:  Dean:  
 Jacqueline Nolte  Virginia Cooke 
PAC Approval in Principle Date:       PAC Final Approval Date: April 29, 2005 
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LEARNING OBJECTIVES / GOALS / OUTCOMES / LEARNING OUTCOMES: 

At the completion of this course the students will have gained the ability to: 
   - understand the historical circumstances - political, social, economic and artistic - leading to the production of posters 
   - evaluate the various functions of posters and appreciate the methods employed for their efficacy, both at the time of their  
     production and in the contemporary art market 
   - engage in critical analysis of visual communication 
   - demonstrate specialized vocabulary when describing posters as cultural objects combining image and text 
   - apply the above skills in discussions, writing and public presentations      
 
METHODS: 

Lectures, seminars, group discussion, written assignment, oral presentation 
  

PRIOR LEARNING ASSESSMENT RECOGNITION (PLAR): 

Credit can be awarded for this course through PLAR (Please check:)  Yes  No 

METHODS OF OBTAINING PLAR: 

Challenge exam and interview      
 
TEXTBOOKS, REFERENCES, MATERIALS: 
[Textbook selection varies by instructor. An example of texts for this course might be:] 

Susan Sontag, "Posters: advertisement, art, political artifact, commodity" in The Art of Revolution, New York: Mcgraw Hill, 1970 
Ted Owen, High Art: a History of the Psychedelic Poster, London: Sanctuary Publishing, 1999 
Liz Mcquiston, Graphic Agitation: Social and Political Graphics since the Sixties, London: Phaidon, 1993 
Victoria E. Bonnell, Iconography of Power. Soviet Political Posters under Lenin and Stalin, Berkeley: University of California Press, 
1997 
Political Posters in Central and Eastern Europe 1945-95. Signs of the Time, Manchester, New York, 1999 
David Kunzle, "Che Ideals in the Cuban Poster: OSPAAAL, Fremez, ICAIC" in Che Guevara Icon, Myth, and Message, Los Angeles, 
1998 
L'encage: up Against the Wall Motherposter, Vancouver: Belkin Art Gallery, 1999 
Max Gallo, The Poster in History, Secaucus: Wellfleet Press, 1989 
Alain Weill, The Poster. a Worldwide Survey and History, Boston: G.K. Hall, 1985 
Dawn Ades, The 20th-Century Poster. Design of the Avant-Garde, New York: Abeville Press, 1984 
A coursepack      
 
SUPPLIES / MATERIALS: 

      
 
STUDENT EVALUATION: 
[An example of student evaluation for this course might be:] 

Participation 5% 
Presentations 15% 
Mid-term exam 25% 
Research paper 30% 
Final exam 25%      
 
COURSE CONTENT: 
[Course content varies by instructor. An example of course content might be:] 

1. Introduction: the politics of power in posters; communicating via image and text 
2. Posters and their public appeal 
3. Avant-garde and poster production 
4. Art as weapon/ propaganda during  war (World War I and World War II) 
5. Posters of revolutions and revolts (Russian Revolution and the Soviet state; Cuba and OSPAAAL) 
6. Posters for peace and voices of dissent - USA and France 
7. Psychedelic Design 
8. Voices of dissent and the  "velvet" revolution (Central and Eastern Europe) 



 
9. The battle for gender equality 
10. Environmental concerns 
11. Social anxieties (anti-drugs, aids prevention, anti-nuclear) 
12. Advertisement of commodities; adbuster strategies and culture jamming phenomenon 
13. In the service of culture (diverse examples from film, theatre, circus and book posters)      
 
 

 


