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OFFICIAL UNDERGRADUATE COURSE OUTLINE INFORMATION 

 
Students are advised to keep course outlines in personal files for future use. 

Shaded headings are subject to change at the discretion of the department – see course syllabus available from instructor  
 

CMNS 360    Communications 4 
COURSE NAME/NUMBER  FACULTY/DEPARTMENT  UFV CREDITS 

Advocacy Writing 
COURSE DESCRIPTIVE TITLE 

CALENDAR DESCRIPTION:  

Students will learn advocacy writing at an advanced level. The course focuses on writing persuasive requests, 
advocacy planning, media planning, implementation strategy, and writing advocacy campaigns for social change. This 
course will address the writing skills connected to larger social and political issues. 
 

 

PREREQUISITES: One of CMNS 125, 155, 175, 212, ENGL 105, or MACS 212.  
CMNS 251 or second year CMNS course recommended 

COREQUISITES:       
PRE or COREQUISITES:       

SYNONYMOUS COURSE(S): SERVICE COURSE TO: (department/program) 
(a) Replaces:        
(b) Cross-listed with:              
(c) Cannot take:       for further credit.  

TOTAL HOURS PER TERM: 60  TRAINING DAY-BASED INSTRUCTION: 
STRUCTURE OF HOURS:    Length of course:       
Lectures: 20 Hrs  Hours per day:     
Seminar: 20 Hrs    
Laboratory:       Hrs  OTHER:  
Field experience:       Hrs  Maximum enrolment: 25  
Student directed learning: 20 Hrs  Expected frequency of course offerings: annually  
Other (specify):             Hrs  (every semester, annually, every other year, etc.) 

WILL TRANSFER CREDIT BE REQUESTED? (lower-level courses only)  Yes  No 
WILL TRANSFER CREDIT BE REQUESTED? (upper-level requested by department)  Yes  No 
TRANSFER CREDIT EXISTS IN BCCAT TRANSFER GUIDE:  Yes  No 
 

COURSE IMPLEMENTATION DATE: September 2009 
COURSE REVISED IMPLEMENTATION DATE:  
COURSE TO BE REVIEWED: April 2013 
(four years after UPAC approval) (month, year) 

Course designer(s): Madeleine Hardin  
Department Head: Lynn Kirkland Harvey   Date approved: February 2009  
Supporting area consultation (UPACA1)   Date of meeting: February 27, 2009  
Curriculum Committee chair: Moira Kloster   Date approved: March 13, 2009  
Dean/Associate VP: Eric Davis   Date approved: April 23, 2009  
Undergraduate Program Advisory Committee (UPAC) approval   Date of meeting: April 24, 2009  
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LEARNING OUTCOMES: 
Upon successful completion of this course, students will: 

1. demonstrate common elements of advocacy writing 
2. identify common elements of advocacy writing to effect social change 
3. conduct effective research with government documents for advocacy purposes 
4. work effectively with a “not-for-profit” agency or organization to develop an effective advocacy campaign 
5. analyze effective campaigns advocating social change 
6. compose an effective planning document for an advocacy campaign 
7. construct a media plan for an advocacy campaign 

 
METHODS: (Guest lecturers, presentations, online instruction, field trips, etc.) 

Small group exercises, lectures, simulations, case study method 
 
METHODS OF OBTAINING PRIOR LEARNING ASSESSMENT RECOGNITION (PLAR): 

 Examination(s)   Portfolio assessment   Interview(s)  
 
TEXTBOOKS, REFERENCES, MATERIALS: 
[Textbook selection varies by instructor. An example of texts for this course might be:] 

Cohen, David, R. de la Vega, and G. Watson. 2001.  Advocacy for social justice: A global action and reflection guide.  
Bloomfield CT: Kumarian Press, Inc. 
 
SUPPLIES / MATERIALS: 

Access to a computer with broadband internet access and good word processing software 
 
STUDENT EVALUATION: 
[An example of student evaluation for this course might be:] 

Impact of advocacy analysis  5% 
Letter to the Editor   5% 
Preliminary Proposal  10% 
Literature review of government documents  10% 
Web analysis / Media analysis                               10% 
Case study of campaign for social change  10% 
Major project   25% 
Presentation of major project                                  15% 
Short writing projects/probes 10% 
 
COURSE CONTENT: 
[Course content varies by instructor. An example of course content might be:] 

• the rhetoric of persuasion 
• advocacy cases 
• the politics of persuasion 
• analyzing the community 
• analyzing the reader 
• conducting research for advocacy: government reports, archives, and statistics 
• theories and practice of communicating for advocacy 
• using media and social networking for advocacy 
• organizing the campaign* 
• understanding the campaign* 
• developing the action plan* 
• the politics of "writing well" 

*Note: the advocacy campaign is not conducted during this course. 
 
 


