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Course Code and Number: CMNS 360

‘ Number of Credits: 3 Course credit policy (105)

Course Full Title: Communicating for Change
Course Short Title: Communicating for Change

Faculty: Faculty of Humanities

‘ Department (or program if no department): School of Communication

Calendar Description:

Students practice advocacy writing at an advanced level. The course focuses on persuasive requests, advocacy plans, media plans,
strategy implementation, and advocacy campaigns for social change. Students learn the writing and communication skills connected to

larger social and political issues.

Note: Students will be required to participate in global social media environments.

Prerequisites (or NONE):

including CMNS 251.

45 university-level credits including one of the following: CMNS 125, CMNS 155, CMNS
175, CMNS 212, CMNS 251, ENGL 105, or MACS 212.

Note: As of September 2025, prerequisites will change to 45 university-level credits

Corequisites (if applicable, or NONE): None

None

Pre/corequisites (if applicable, or NONE):

Antirequisite Courses (Cannot be taken for additional credit.)
Former course code/number:

Cross-listed with:

Equivalent course(s):

(If offered in the previous five years, antirequisite course(s) will be
included in the calendar description as a note that students with credit
for the antirequisite course(s) cannot take this course for further credit.)

Typical Structure of Instructional Hours

Course Details

Special Topics course: No

(If yes, the course will be offered under different letter
designations representing different topics.)

Directed Study course: No
(See policy 207 for more information.)

Grading System: Letter grades
Delivery Mode: May be offered in multiple delivery modes
Expected frequency: Every other year

Maximum enrolment (for information only): 25

Lecture/seminar 25
Tutorials/workshops 20
Total hours 45

Prior Learning Assessment and Recognition (PLAR)

PLAR is available for this course.

Scheduled Laboratory Hours

X No [Yes

Labs to be scheduled independent of lecture hours:

Transfer Credit (See bctransferguide.ca.)

Transfer credit already exists: Yes

Submit outline for (re)articulation: No
(If yes, fill in transfer credit form.)

Department approval

Date of meeting: April 26, 2024

Faculty Council approval

Date of meeting: May 31, 2024

Undergraduate Education Committee (UEC) approval

Date of meeting: October 25, 2024



http://www.ufv.ca/media/assets/secretariat/policies/
https://www.ufv.ca/secretariat/policies/
http://www.bctransferguide.ca/
https://www.ufv.ca/media/assets/senate/uec/resources/Transfer-Credit-Request-Form.docx
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Learning Outcomes (These should contribute to students’ ability to meet program outcomes and thus Institutional Learning Outcomes.)
Upon successful completion of this course, students will be able to:

Identify common elements of advocacy communication to effect social change.

Evaluate advocacy tools and apply them to different situations.

Analyze effective campaigns advocating social change.

Use public speaking, writing, and interpersonal communication skills in advocacy efforts.

Compose an effective planning document for an advocacy campaign.

Incorporate consultation with elders, Indigenous knowledge keepers, and/or research and other experts about Indigenous
modes of advocacy communication.

Construct a media plan for an advocacy campaign.

Develop a comprehensive advocacy campaign.
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Recommended Evaluation Methods and Weighting (Evaluation should align to learning outcomes.)

Assignments: 100% % %
% % %
Details:
Letter to the editor 10%
Preliminary proposal 10%
Literature review of government documents 10%
Web/media analysis 10%
Case study of campaign for social change  10%
Major project 25%
Public speech related to major project 15%
Short writing projects/probes 10%

NOTE: The following sections may vary by instructor. Please see course syllabus available from the instructor.

Typical Instructional Methods (Guest lecturers, presentations, online instruction, field trips, etc.)

Texts and Resource Materials (Include online resources and Indigenous knowledge sources. Open Educational Resources (OER)
should be included whenever possible. If more space is required, use the Supplemental Texts and Resource Materials form.)

Type Author or description Title and publication/access details Year

Argumentation and Critical Thought: An Introduction to
Advocacy, Reasoning, and Debate

1. Textbook Kuswa, K and Sublett, C 2016

As We Have Always Done: Indigenous Freedom through

Radical Resistance 2020

2. Indigenous knowledge Simpson, L

5.

Required Additional Supplies and Materials (Software, hardware, tools, specialized clothing, etc.)

Course Content and Topics

e Introduction to the course; defining advocacy

e Etiquette for consulting Indigenous stakeholders

e Exploring advocacy genres; letters to the editor

e Public speaking and interpersonal communication in advocacy work
Examples of advocacy work

Proposals as a plan for action

The rhetorical context of advocacy communication

The research imperative in advocacy work

Making use of the traditional and online (and social) media
Fundraising for advocacy work

Evaluating advocacy efforts

Advocacy campaign planning, writing, review, revision, and reflection
Reflection on advocacy



https://open.bccampus.ca/
https://www.ufv.ca/media/assets/senate/uec/resources/Supplemental-Texts-and-Resource-Materials-Form.docx

