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Course Code and Number: CMNS 385

Number of Credits: 3 Course credit policy (105)

Course Full Title: Language as Persuasion: Communication Theory in Action

Course Short Title (if title exceeds 30 characters): CMNS Theory in Action

Faculty: Faculty of Humanities Department (or program if no department): Communications

Calendar Description:

Students will analyze the ways language is persuasive in the world around them. Students are introduced to a variety of
communications/rhetorical theories and will use them to analyze the means of persuasion in diverse contemporary contexts such as

advertising, social media, graffiti, and social movements.

This course is offered as CMNS 385 and ENGL 385. Students may take only one of these for credit.

Prerequisites (or NONE): 60 university-level credits, including one 200-level CMNS, ENGL, MACS, or PHIL course.

Corequisites (if applicable, or NONE):

Pre/corequisites (if applicable, or NONE):

Equivalent Courses (cannot be taken for additional credit)
Former course code/number:

Cross-listed with: ENGL 385

Equivalent course(s): ENGL 385

Note: Equivalent course(s) should be included in the calendar description by
way of a note that students with credit for the equivalent course(s) cannot take
this course for further credit.

Transfer Credit
Transfer credit already exists: [ ] Yes Xl No

Transfer credit requested (OReg to submit to BCCAT):
[ Yes X No (if yes, fill in transfer credit form)

Resubmit revised outline for articulation: [] Yes [] No

To find out how this course transfers, see bctransferguide.ca.

Total Hours: 45
Typical structure of instructional hours:

Lecture hours 10
Seminars/tutorials/workshops 35
Laboratory hours

Field experience hours

Experiential (practicum, internship, etc.)
Online learning activities

Other contact hours:

Total 45

Special Topics
Will the course be offered with different topics?

[ Yes X No

If yes, different lettered courses may be taken for credit:
O No [ Yes, repeat(s) [ Yes, no limit

Note: The specific topic will be recorded when offered.

Maximum enrolment (for information only): 25

Expected frequency of course offerings (every semester,
annually, every other year, etc.): every other year

Department / Program Head or Director: Lynn Kirkland Harvey Date approved: April 28, 2017
Campus-Wide Consultation (CWC) Date of posting: September 15, 2017
Faculty Council approval Date approved: June 2, 2017
Dean/Associate VP: Jacqueline Nolte Date approved: June 2, 2017

Undergraduate Education Committee (UEC) approval

Date of meeting: September 29, 2017
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Learning Outcomes
Upon successful completion of this course, students will be able to:

Describe key concepts in communications/rhetorical theory

Describe relationships between power, language, authority, and persuasion

Apply communications/rhetorical concepts to critically analyze texts, events, and/or cases

Analyze communications/rhetorical methodologies

Develop a research project that draws upon contemporary communications/rhetorical theory and applies a specific
methodology

Demonstrate how language is used to achieve cohesion and motivate action in contemporary events

Present a communications/rhetorical analysis orally

ghrOdDE

No

Prior Learning Assessment and Recognition (PLAR)

X Yes X

Typical Instructional Methods (guest lecturers, presentations, online instruction, field trips, etc.; may vary at department’s discretion)
Discussion, collaborative exercises, seminars, lecture.

NOTE: The following sections may vary by instructor. Please see course syllabus available from the instructor.

Typical Text(s) and Resource Materials (if more space is required, download Supplemental Texts and Resource Materials form)

Author (surname, initials) Title (article, book, journal, etc.) Current ed. Publisher Year
1. Longakre, M. G. & Walker, J. Rhetorical Analysis: A Brief Guide for Writers O Pearson 2011
2. Dudo, A., & Kahlor, L. Strateglc.Communlcatlon: New Agendas in O Routledge 2017
Communication
The Dynamics of Persuasion: Communication and
3. Perloff, R Attitudes in the Twenty-first Century, 5" edition [ Routledge 2014
4. 0
5. ]

Required Additional Supplies and Materials (software, hardware, tools, specialized clothing, etc.)

Typical Evaluation Methods and Weighting

Final exam: % Assignments: 100% Midterm exam: % Practicum: %
Quizzesltests: % Lab work: % Field experience: % Shop work: %
Other: % Other: % Other: % Total: 100%

Details (if necessary):

Response papers 20%

Seminar presentation and paper 15%

Proposal for term project 10%

Oral briefing of proposal 10%

Term paper / project 30%

Oral presentation of term paper/project 10%

Participation and professionalism 5%

Grading system: Letter Grades: [X] Credit/No Credit: [] Labs to be scheduled independent of lecture hours: Yes [] No []

Typical Course Content and Topics

Unit 1: Weeks 1-4: Introduction and Course Overview: Key Communications/Rhetorical Theories and Concepts
This unit focuses on learning key terminology, theories, and concepts from communications/rhetorical theory.
* students will become familiar with key theories and concepts by working with them in response papers and classroom
discussion
Unit 2: Weeks 5-8: Applying Communications/Rhetorical Theory in Action
This unit is devoted to working with key concepts in communication and rhetorical case studies by observing how they are
applied in contemporary diverse contemporary contexts such as advertising, social media, graffiti, and social movements.
* students will develop a seminar paper and lead a seminar presentation that demonstrates application of key concepts in
communications/rhetorical theory to a contemporary situation
Unit 3: Weeks 9-12: Doing Communications/Rhetorical Analysis
This unit introduces students to methodological approaches to doing communications/rhetorical analysis.
* students will identify a context of analysis and relevant methodology and develop and present a term project proposal
Unit 4: Week 13: Term Project Conference-style Presentations
* students will present their findings from their communications/rhetorical analysis




	Date approved:  April 28, 2017
	Date of posting:  September 15, 2017
	Date approved:  June 2, 2017
	Date approved:  June 2, 2017
	Date of meeting:  September 29, 2017
	Author (surname, initials)
	Title (article, book, journal, etc.)
	Grading system: Letter Grades:    Credit/No Credit:  Labs to be scheduled independent of lecture hours: Yes    No  



