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CALENDAR DESCRIPTION: This course examines the structure of mass media industries in Canada, such as
television and the press; the political, economic, legal and geographic factors which have shaped them; and their role in
Canadian political and cultural life.  Issues such as the role of the political journalist, the way audiences respond to media
content, the relationship between media practices and foreign policy, and the fostering of Canadian cultural life are
examined.

RATIONALE:

COURSE PREREQUISITES: None

COURSE COREQUISITES: None

HOURS PER TERM Lecture 46 hrs Student Directed
FOR EACH Laboratory hrs Learning hrs
STUDENT Seminar 14 hrs Other - specify:

Field Experience hrs                              hrs
TOTAL 60 HRS

MAXIMUM ENROLMENT:    35      

Is transfer credit requested?        :  Yes          9 No

AUTHORIZATION SIGNATURES:

Course Designer(s):            Cheryl Dahl                                     Chairperson:               J.D. Tunstall      
                                                                                                                                          Curriculum Committee

Department Head:               Kevin Busswood Dean:                        J.D. Tunstall

PAC:  Approval in Principle           PAC:  Final Approval:                 September 1995
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OUTLN95/01/dd



Page 2 of  3

MACS 130 
NAME & NUMBER OF COURSE

SYNONYMOUS COURSES:

(a)  replaces          N/A                 
                             (course #)

(b)  cannot take       N/A                 for further credit
                                  (course #)

SUPPLIES/MATERIALS:

Access to daily newspaper.

TEXTBOOKS, REFERENCES, MATERIALS   (List reading resources elsewhere)

Lorimer and McNulty.    Mass Communications in Canada.

Desbarats Guide to the Canadian News Media

Occasional articles assigned in class.

OBJECTIVES:

The objective of this course is to increase your awareness of the role of the mass media in the formation of Canadian
culture.  When you complete the course, you should be aware of the history of news papers, radio and television in
Canada, and some of the issues which preoccupy communication scholars: the role of media ownership, the
construction of news, central issues in public policy debate, the role of the media in the creation of regional and ethnic
identity, and the implications of globalization and media convergence.  You should also be aware, to a limited extent,
of the central role of Canadian scholars to the study of communication, in Canada and elsewhere.

METHODS:

Lecture/discussion/study gps.

STUDENT EVALUATION PROCEDURE:

1 abstract 20%
1 discussion paper 20%
1 research paper 20%
1 mid-term exam 20%
1 final exam 20%
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COURSE CONTENT

1. What we know and how we know it

2. Meaning of the Term “Mass Communication”

3. The Historical Role of Communication Systems

4. The History of Canadian Newspapers

5. The History of Canadian Broadcasting

6. Theories of the Role of the Press in Society

7. Media Ownership

8. Media Professionals

9. Accountability and Ethics

10. Education of Media Professionals, of the Public

11. The Rhetoric of Information

12. Gate-Keeping and Agenda-Setting

13. Values and the Media/Women and Advertising

14. Audience Studies

15. Media and Culture

16. Public Policy

17. Domestic Information Flow

18. Global Information Flow

19. New Technologies


