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This course examines mass media industries in Canada, such as television and the press; the political, economic, legal and geographic factors that have
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LEARNING OBJECTIVES / GOALS / OUTCOMES/ LEARNING OUTCOMES:
The student will:
S Describe key aspects of mass and public communication;
S Analyze the relationship between politicians and media professionals in Canada;
S Describe different approaches to the analysis of media content;
S Learn how public policy reflects and shapes mass communications in Canada;
S Describe some of the major organizations involved in mass communication in Canada;
S Assess the impact of private ownership and advertising on media content;
S Describe the functions of media professionals, and the climate within which they work in Canada;
S Describe how new technologies are continually reshaping the Canadian communications environment;
S Situate Canadian mass media in a global context.

METHODS:

May vary by instructor, but typical methods would include:
Lectures, in-class discussions, group discussions, student-led activities, videos, music, practice tests.

PRIOR LEARNING ASSESSMENT RECOGNITION (PLAR):

Credit can be awarded for this course through PLAR  YES      X     NO             

METHODS OF OBTAINING PLAR:

Course challenge. Alternative methods may be considered on a case-by-case basis.

TEXTBOOKS, REFERENCES, MATERIALS:
[Textbook selection varies by instructor. An example of texts for this course might be:]

Required:
Lorimer, Rowland, and Mike Gasher.  Mass Communication in Canada, fourth edition.  Don Mills, ON: Oxford University
Press, 2001, 359 pages.

Recommended:
Szuchewycz, Bohdan, and Jeannette Sloniowski, editors.  Canadian Communications: Issues in Contemporary Media
and Culture.  Scarborough, ON: Prentice-Hall Canada, Inc., 1999, 448 pages.

Each book includes a list of references that could serve as complementary readings.

SUPPLIES / MATERIALS:

May vary by instructor. There are generally no unusual supplies required for this course.
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STUDENT EVALUATION:
[An example of student evaluation for this course might be:]

Written Assignment #1 15%
Midterm exam 20%
Written Assignment #2 15%
Final exam 25%
Student-led activity 15%
Participation 10%

COURSE CONTENT:
[Course content varies by instructor. An example of course content might be:]

The impact of communication in Canadian society.
Defining key terms: What are mass communication, the mass media, and public communication?
The mass media's role in the political process in Canada.
Modes of analyzing media content.
The relationship between media and audiences.
Communications law and policy in Canada.
Cultural industries law and policy in Canada.
Journalists and media professionals in Canada: key issues.
The impact of new communications technologies on society.
How globalization is affecting the media and society around the world.
The mass media and communication in a digital age.


