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MACS 130 Social, Cultural & Media Studies 3

COURSE NAME/NUMBER FACULTY/DEPARTMENT UCFV CREDITS
Mass Communication in Canada

COURSE DESCRIPTIVE TITLE

CALENDAR DESCRIPTION:

This course examines mass media industries in Canada, such as television and the press; the political, economic,
legal, and geographic factors that have shaped them; and the effects of these industries on Canadian political and
cultural life. Recent developments in digital and interactive media are also considered.

PREREQUISITES: None
COREQUISITES: None
PRE or COREQUISITES:

SYNONYMOUS COURSE(S): SERVICE COURSE TO: (department/program)
(&) Replaces:

(b) Cross-listed with:

(c) Cannot take: for further credit.

TOTAL HOURS PER TERM: 45 TRAINING DAY-BASED INSTRUCTION:

STRUCTURE OF HOURS: Length of course:

Lectures: 30 Hrs Hours per day:

Seminar: 15 Hrs

Laboratory: Hrs OTHER:

Field experience: Hrs Maximum enrolment: 36

Student directed learning: Hrs Expected frequency of course offerings: Every Semester
Other (specify): Hrs (every semester, annually, every other year, etc.)

WILL TRANSFER CREDIT BE REQUESTED? (lower-level courses only) X Yes 1 No
WILL TRANSFER CREDIT BE REQUESTED? (upper-level requested by department) []Yes 1 No
TRANSFER CREDIT EXISTS IN BCCAT TRANSFER GUIDE: X Yes [1No

Course designer(s): Cheryl Dahl

Department Head: Elizabeth Dennis Date approved: Nov. 2, 2007
Supporting area consultation (UPACAL) Date of meeting: Nov. 16, 2007
Curriculum Committee chair: Moira Gutteridge-Kloster Date approved: Dec. 7, 2007
Dean/Associate VP: Eric Davis Date approved: Dec. 21, 2007

Undergraduate Program Advisory Committee (UPAC) approval Date of meeting: Feb. 2, 2008
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LEARNING OUTCOMES:

Upon successful completion of this course, students will be able to:

» Describe key aspects of mass communication, communication in the new media, and interactive
communication.

Analyze the relationship between politicians and media professionals in Canada.

Describe different approaches to the analysis of media content.

Describe how public policy reflects and shapes mass communications in Canada.

Describe some of the major organizations involved in mass communication in Canada.

Assess the impact of private ownership and advertising on media content.

Describe the functions of media professionals, and the climate within which they work in Canada.
Describe how new technologies are continually reshaping the Canadian communications environment.
Situate Canadian mass media in a global context.

METHODS: (Guest lecturers, presentations, online instruction, field trips, etc.)

May vary by instructor, but typical methods would include:

Lectures, in class discussions, group discussions, student led activities, videos, music, practice tests.
METHODS OF OBTAINING PRIOR LEARNING ASSESSMENT RECOGNITION (PLAR):

] Examination(s) [] Portfolio assessment L] Interview(s)
X] Other (specify): Methods will be considered on a case-by-case basis.
] PLAR cannot be awarded for this course for the following reason(s):

TEXTBOOKS, REFERENCES, MATERIALS:
[Textbook selection varies by instructor. An example of texts for this course might be:]

Required:

Lorimer, Rowland, Mike Gasher and David Skinner. Mass Communication in Canada, 6" edition. Don Mills, ON: Oxford
university Press, 2008, 328 pages

OR

Attallah, Paul; Regan Shade, Leslie (eds),Mediascapes: New Patterns in Canadian Communication, Scarborough, ON,
Nelson, 2002, 409 pages

Recommended:

Szuchewycz, Bohdan and Sloniowski, Jeannette, (eds). Canadian Communications: Issues in Contemporary Media and
Culture. Scarborough, ON: Prentice-Hall Canada, Inc., 1999, 448 pages

Each book includes a list of references that could serve as complementary readings.

SUPPLIES / MATERIALS:

STUDENT EVALUATION:

[An example of student evaluation for this course might be:]

Written assignment #1 20%
Written assignment #2 20%
Exam 1 15%
Exam 2 15%
Exam 3 15%

Exam 4 15%
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COURSE CONTENT:
[Course content varies by instructor. An example of course content might be:]

The impact of communication in Canadian society.

Defining key terms: What are mass communication, the mass media, and public communication?
The mass media's role in the political process in Canada.

Modes of analyzing media content.

The relationship between media and audiences.

Communication law and policy in Canada.

Journalists and media professionals in Canada: key issues.

How globalization is affecting the media and society around the world.

The mass media and communication in a digital age.



