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MACS 201    Social, Cultural and Media Studies  3 
COURSE NAME/NUMBER  FACULTY/DEPARTMENT  UFV CREDITS 

Music and Society I 
COURSE DESCRIPTIVE TITLE 

 
CALENDAR DESCRIPTION:  

Popular music is everywhere in our day-to-day lives, yet we seldom consider how it was made, what it means, and 
how it affects us. Scholars however have been thinking and writing about popular music for decades, sometimes 
praising it for its positive effects on society, sometimes condemning it. In this course, we’ll draw on different scholars’ 
ideas to reflect on the diverse social contexts in which people create and listen to popular music. 
 

 

PREREQUISITES: None. MUSC 100, MACS 110, or MACS 130 recommended. 
COREQUISITES: None 
PRE or COREQUISITES: None 

 
SYNONYMOUS COURSE(S): SERVICE COURSE TO: (department/program) 
(a) Replaces:              
(b) Cross-listed with: MUSC 201        
(c) Cannot take: MUSC 201 for further credit.  

 
TOTAL HOURS PER TERM: 45  TRAINING DAY-BASED INSTRUCTION: 
STRUCTURE OF HOURS:    Length of course:       
Lectures: 30 Hrs  Hours per day:     
Seminar: 15 Hrs    
Laboratory:       Hrs  OTHER:  
Field experience:       Hrs  Maximum enrolment: 36  
Student directed learning:       Hrs  Expected frequency of course offerings: Every other year.  
Other (specify):             Hrs  (every semester, annually, every other year, etc.) 

 
WILL TRANSFER CREDIT BE REQUESTED? (lower-level courses only)  Yes  No 
WILL TRANSFER CREDIT BE REQUESTED? (upper-level requested by department)  Yes  No 
TRANSFER CREDIT EXISTS IN BCCAT TRANSFER GUIDE:  Yes  No 

 
 

COURSE IMPLEMENTATION DATE: September 2011 
COURSE REVISED IMPLEMENTATION DATE:       
COURSE TO BE REVIEWED: October 2016 
(six years after UPAC approval) (month, year) 

Course designer(s): Eric Spalding  
Department Head: Eric Spalding   Date approved: September 10, 2010  
Supporting area consultation (Pre-UPAC)   Date of meeting: October 1, 2010  
Curriculum Committee chair: John Carroll   Date approved: October 15, 2010  
Dean/Associate VP: Jacqueline Nolte   Date approved: October 15, 2010  
Undergraduate Program Advisory Committee (UPAC) approval   Date of meeting: October 29, 2010  
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LEARNING OUTCOMES: 
Upon successful completion of this course, students will be able to: 
• Describe the business of producing and promoting popular music in the context of present-day technological developments. 
• Identify how popular music is made as the result of creative and commercial decision-making. 
• Discuss the balance between convention and innovation achieved in popular music – the novelty within the conventions imposed 

by genre restrictions and listener expectations. 
• Evaluate popular music in terms of its ability to reflect the status quo and enforce conformity and also in terms of its oppositional 

nature and emancipatory potential. 
• Assess the criteria by which industry professionals and fans make decisions as to what is good and bad music. 
• Identify how audience members integrate popular music into their lives in terms of fashion, dance, language and talk. 
• Define the place and role of popular music within youth subcultures and other subcultures (ethnic, age-related, etc.). 
• Demonstrate how popular music reflects and addresses issues of social inequality with regard to age, class, gender, race and 

sexual orientation. 
• Identify the global diffusion of popular music genres and artists, with its contradictory effects of encouraging cultural homogeneity 

and heterogeneity at different times and in different places. 
• Discuss contemporary or recent musical phenomena in terms of their social relevance. 

 
METHODS: (Guest lecturers, presentations, online instruction, field trips, etc.) 

May vary by instructor, but typical methods would include: lectures, in-class discussions, group discussions, student-led activities, 
videos, music listening, practice tests. 
 
METHODS OF OBTAINING PRIOR LEARNING ASSESSMENT RECOGNITION (PLAR): 

 Examination(s)   Portfolio assessment   Interview(s)  
  

 Other (specify): Methods may be considered on a case-by-case basis. 
 
TEXTBOOKS, REFERENCES, MATERIALS: [Textbook selection varies by instructor. Examples for this course might be:] 

Longhurst, Brian. Popular Music and Society, 2nd edition. Malden, MA: Polity Press, 2007, 304 pages. 
Shuker, Roy. Understanding Popular Music Culture, 3rd edition. New York: Routledge, 2008, 313 pages. 
 
SUPPLIES / MATERIALS: 

STUDENT EVALUATION: [An example of student evaluation for this course might be:] 

Written assignment  20% 
Exam 1 (on topics covered in the first third of the course) 20% 
Exam 2 (on topics covered in the second third of the course)  20% 
Exam 3 (on topics covered in the last third of the course)  20% 
Student-led activity  15% 
Participation  5% 
 
COURSE CONTENT: [Course content varies by instructor. An example of course content might be:] 
 
 Production 
Week 1  The business of popular music: who gets signed and why. 
Week 2  In the studio: producing the perfect song. 
Week 3  The artist as commodity: selling musicians and their songs to the public. 
 
 Text 
Week 4  What it means for music to be popular. 
 The structure and meaning of popular genres (rap, rock, country, techno...). 
Week 5  Authenticity and artifice, innovations and conventions. 
Week 6  Judging popular music for better and for worse. 
Week 7-8  Issues of inequality: age, class, gender, race and sexual orientation in popular music. 
 
 Consumption 
Week 9  From fans to subcultures: why we like what we like. 
 Fashions and fads in popular music. 
Week 10  Music as a distraction, music as an addiction. 
Week 11  From CDs to iPods: the impact of technology on listening practices. 
Week 12-13  Globalization and popular music. 
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