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OFFICIAL COURSE OUTLINE INFORMATION 

 
Students are advised to keep course outlines in personal files for future use. 

Shaded headings are subject to change at the discretion of the department and the material will vary 
- see course syllabus available from instructor 

  
FACULTY/DEPARTMENT: SOCIAL, CULTURAL AND MEDIA STUDIES 

MACS 221       3 
COURSE NAME/NUMBER       FORMER COURSE NUMBER     UCFV CREDITS 

MEDIA AND AUDIENCES 
COURSE DESCRIPTIVE TITLE 

CALENDAR DESCRIPTION:  

An introduction to the study of popular culture and mass media, with a focus on the organization and role of audiences.  Cases vary 
according to the instructor, but range from rock videos to Harlequin romances, blue jeans to comic books. 

 
PREREQUISITES: MACS 110 or 130 
COREQUISITES: None 

SYNONYMOUS COURSE(S) SERVICE COURSE TO: 
(a) Replaces:              
  (Course #)  (Department/Program) 
(b) Cannot take:       for further credit.       
  (Course #)  (Department/Program) 

TOTAL HOURS PER TERM: 60  TRAINING DAY-BASED INSTRUCTION 
STRUCTURE OF HOURS:    LENGTH OF COURSE:       
Lectures: 46 Hrs  HOURS PER DAY:     
Seminar: 14 Hrs    
Laboratory:      Hrs    
Field Experience:      Hrs    
Student Directed Learning:      Hrs    
Other (Specify):            Hrs    
    

MAXIMUM ENROLLMENT: 35  
EXPECTED FREQUENCY OF COURSE OFFERINGS:       
WILL TRANSFER CREDIT BE REQUESTED? (lower-level courses only)  Yes  No 
WILL TRANSFER CREDIT BE REQUESTED? (upper-level requested by department)  Yes  No 
TRANSFER CREDIT EXISTS IN BCCAT TRANSFER GUIDE:  Yes  No 

COURSE IMPLEMENTATION DATE: December 1990 
COURSE REVISED IMPLEMENTATION DATE:       
COURSE TO BE REVIEWED: December 1994 
(Four years after implementation date) (MONTH YEAR format) 

AUTHORIZATION SIGNATURES:  
  
Course Designer(s):  Chairperson:  
 Cheryl Dahl        (Curriculum Committee) 
  
Department Head:  Dean:  
 Kevin Busswood  J.D. Tunstall 
PAC Approval in Principle Date:       PAC Final Approval Date: December 01, 1990 
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LEARNING OBJECTIVES / GOALS / OUTCOMES / LEARNING OUTCOMES: 

The student, upon completing MACS 221, should possess a firm theoretical basis for the study of popular culture. 
 
METHODS: 

Lecture/Seminar.  Some field research. 
 
PRIOR LEARNING ASSESSMENT RECOGNITION (PLAR): 

Credit can be awarded for this course through PLAR (Please check :)  Yes  No 
 
METHODS OF OBTAINING PLAR: 

      
TEXTBOOKS, REFERENCES, MATERIALS: 

[Textbook selection varies by instructor. An example of texts for this course might be:] 
 
Understanding Popular Culture, John Fiske 
Selected articles placed on reserve in the library. 
 
Readings will include: 
 
Tony Bennett – “Theories of the Media, Theories of Society” 
Adorno & Horkhumer – “The Culture Industry: Enlightenment as Mass Deception” 
Benjamin, Walter – “The Work of Art in the Age of Mechanical Reproduction” 
Posner, Michael – “The Death of Leisure” 
Steinham, Gloria – “Sex, Lies, and Advertising” 
Selections from popular romantic fiction, and analyses related to the cultural “texts” discussed during the course. 
 
Texts:  romantic fiction, popular music, advertising, shopping malls, food, cars. 
 
SUPPLIES / MATERIALS: 

      
 
STUDENT EVALUATION: 

[An example of student evaluation for this course might be:] 
 
Mid-term Exam   25% 
Final Exam   30% 
Student presentation (20 minutes) 20% 
Research paper   30% 
 
COURSE CONTENT: 

[Course content varies by instructor. An example of course content might be:] 
 
• “Popular” and “Culture”: definitions 
• Urban Commodity Culture 
• Theories of Media and Society 
• Critical Theory and Critical Theorists 
• Feminist Theory 
• Authenticity 
• Appropriation 
• Pleasure 
• Culture as a Contested Domain 
• Meaning 



 
• Audience as Commodity 
• Views of the Exotic 
 
 


