
  OFFICIAL COURSE OUTLINE (page 1) 

 
 
 
 
 

 
OFFICIAL COURSE OUTLINE INFORMATION 

 
Students are advised to keep course outlines in personal files for future use. 

Shaded headings are subject to change at the discretion of the department – see course syllabus available from instructor  
 

MACS 221     Social, Cultural and Media Studies 3 
COURSE NAME/NUMBER  FACULTY/DEPARTMENT  UCFV CREDITS 

Media and Audiences 
COURSE DESCRIPTIVE TITLE 

CALENDAR DESCRIPTION:  

This course provides an introduction to the field of cultural studies, particularly as it relates to contemporary popular 
culture. Writers in cultural studies take a critical look at the mass media and their audiences. How do media and 
audiences affect each other, and how does this relationship make for a better or a worse society?  

 

PREREQUISITES: None 
COREQUISITES: None 
PRE or COREQUISITES:       

SYNONYMOUS COURSE(S): SERVICE COURSE TO: (department/program) 
(a) Replaces:             
(b) Cross-listed with:              
(c) Cannot take:       for further credit.  

TOTAL HOURS PER TERM: 45  TRAINING DAY-BASED INSTRUCTION: 
STRUCTURE OF HOURS:    Length of course:       
Lectures: 30 Hrs  Hours per day:     
Seminar: 15 Hrs    
Laboratory:       Hrs  OTHER:  
Field experience:       Hrs  Maximum enrolment: 36  
Student directed learning:       Hrs  Expected frequency of course offerings: Once/yr except every 3rd  
Other (specify):             Hrs  (every semester, annually, every other year, etc.) 

WILL TRANSFER CREDIT BE REQUESTED? (lower-level courses only)  Yes  No 
WILL TRANSFER CREDIT BE REQUESTED? (upper-level requested by department)  Yes  No 
TRANSFER CREDIT EXISTS IN BCCAT TRANSFER GUIDE:  Yes  No 
 

COURSE IMPLEMENTATION DATE: January 1991 
COURSE REVISED IMPLEMENTATION DATE: January 2009 
COURSE TO BE REVIEWED: December 2012 
(four years after UPAC approval) (month, year) 

Course designer(s): Cheryl Dahl  
Department Head: Eric Spalding   Date approved: April 4, 2008  
Supporting area consultation (UPACA1)   Date of meeting: December 5, 2008  
Curriculum Committee chair: Moira Gutteridge-Kloster   Date approved: December 5, 2008  
Dean/Associate VP: Eric Davis   Date approved: December 10, 2008  
Undergraduate Program Advisory Committee (UPAC) approval   Date of meeting: December 19, 2008  
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LEARNING OUTCOMES: 

Upon successful completion of this course, students will be able to: 
 
• explain why scholars and others in the past have viewed popular culture negatively 
• explain how the field of cultural studies originated 
• do simple analyses of popular-culture texts 
• evaluate popular-culture representations of social class, gender and sexuality, race and ethnicity 
• assess reasons why popular culture is popular 
• explain how political and economic factors affect the content and accessibility of popular-culture texts in North 

America 
• analyze how fans and other audience members respond to popular culture and integrate it in their lives 

 
METHODS: (Guest lecturers, presentations, online instruction, field trips, etc.) 

May vary by instructor, but typical methods would include: 
lectures, in-class discussions, group discussions, student-led activities, videos, music, practice tests. 
 
METHODS OF OBTAINING PRIOR LEARNING ASSESSMENT RECOGNITION (PLAR): 

 Examination(s)   Portfolio assessment   Interview(s)  
 

 Other (specify): methods may be considered on a case-by-case basis. 
 

 PLAR cannot be awarded for this course for the following reason(s):       
 
TEXTBOOKS, REFERENCES, MATERIALS: 
[Textbook selection varies by instructor. An example of texts for this course might be:] 

Strinati, Dominic. 2004.  An Introduction to Theories of Popular Culture. New York: Routledge (286 pages) 
and course readings including Adorno, Benjamin, Williams, Smith, Barthes, Fiske, Murdock and Golding, Frazer, 
Hebdige, a popular romance novel (provided) 
 
OR 
 
Required: 
Storey, John. 2006. Cultural Theory and Popular Culture: An Introduction. Fourth edition. Athens, GA: University of 
Georgia Press (208 pages). 
 
Recommended: 
Sardar, Ziauddin, and Van Loon, Borin. 2005. Introducing Cultural Studies. Third edition. New York: Totem Books (176 
pages). 
 
SUPPLIES / MATERIALS: 

May vary by instructor. There are generally no unusual supplies required for this course. 
 
STUDENT EVALUATION: 
[An example of student evaluation for this course might be:] 

Assignment  1  15% 
Exam 1   20% 
Assignment  2  20% 
Exam 2   20% 
Student-led activity 15% 
Participation  10% 
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COURSE CONTENT: 
[Course content varies by instructor. An example of course content might be:] 

Part One: Introduction to the Course 
 - Course overview 
 - Defining ”cultural studies” and “popular culture” 
 - Cultural studies as it related to popular culture 
 
Part Two: Early Perspectives on Popular Culture 
 - Matthew Arnold and F.R. Leavis: negative perception of popular culture and its audiences 
 - High versus mass culture 
 - Raymond Williams, Richard Hoggart, E.P. Thompson and the origins of cultural studies 
 
Part Three: Key Theoretical Approaches 
 - Structuralist and post-structuralist approaches to the analysis of media texts and audiences 
 - Marxist perspectives: popular culture as leading to false consciousness, escape or social awareness; popular culture 
   and social class 
 
Part Four: Contemporary  Popular Culture and Society 
 - Popular representations of gender and sexuality 
 - Representing race and ethnicity 
 - Reflections of postmodernism in popular culture 
 - Popular culture as social practice: fans and other audience members 
 
Part Five: Conclusions 
 - The role of popular culture in reflecting and motivating social change 
 - Course review 
 
 
 


