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COURSE NAME/NUMBER FORMER COURSE NUMBER UCFV CREDITS

INTRODUCTION TO COMMUNICATION MEDIA
COURSE DESCRIPTIVE TITLE

CALENDAR DESCRIPTION:

This course explores communications industries in Canada with an emphasis on film, music, and book publishing. It reviews the history,
current state, and future of each of these three industries, including government interventions, technological challenges, the functions of key
personnel, the production and promotion process, and significant works. Among the readings are personal narratives from people involved
in film, music, and publishing in Canada.

PREREQUISITES: MACS 110 or MACS 130
COREQUISITES: None

SYNONYMOUS COURSE(S) SERVICE COURSE TO:
(@)  Replaces: N/A
(Conrse #) (Department/ Program)
(b)  Cannot take: N/A for further credit.
(Conrse #) (Department/ Program)
TOTAL HOURS PER TERM: 45 TRAINING DAY-BASED INSTRUCTION
STRUCTURE OF HOURS: LENGTH OF COURSE:
Lectures: 30 Hrs HOURS PER DAY:
Seminar: 15 Hrs
Laboratory: Hrs
Field Experience: Hrs
Student Directed Learning: Hrs
Other (Specify): Hrs
MAXIMUM ENROLLMENT: 36
EXPECTED FREQUENCY OF COURSE OFFERINGS: Once/year except every 34"
WILL TRANSFER CREDIT BE REQUESTED? (lower-level courses only) X Yes [ No
WILL TRANSFER CREDIT BE REQUESTED? (uppet-level requested by department) [ Yes [JNo
TRANSFER CREDIT EXISTS IN BCCAT TRANSFER GUIDE: X Yes [1No

AUTHORIZATION SIGNATURES:

Course Designer(s): Chairperson:
Eric Spalding (Curricnlum Committee)

Department Head: Dean:
Jean Ballard Virginia B. Cooke
PAC Approval in Principle Date: PAC Final Approval Date: December 14, 2001
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LEARNING OBJECTIVES / GOALS / OUTCOMES / LEARNING OUTCOMES:

e To give students a sense of what it would be like to work in film, music and book publishing

e To recount how these three industries developed in this country

e To describe the role that government has played in regulating and subsidizing these industries

e To outline the various functions of workers in the three cultural industries

e To highlight the struggles that cultural producers in Canada have faced to make themselves heard
e To show how technological change has affected these industties

e To make students aware of some great Canadian works in film, music and book publishing

METHODS:

May vary by instructor, but typical methods would include:
Lectures, in-class discussions, group discussions, student-led activities, videos, music, practice tests.

PRIOR LEARNING ASSESSMENT RECOGNITION (PLAR):
Credit can be awarded for this course through PLAR (Please check :) [ Yes 1 No

METHODS OF OBTAINING PLAR:

Course challenge. Alternative methods may be considered on a case-by-case basis.

TEXTBOOKS, REFERENCES, MATERIALS:

[Textbook selection varies by instructor. An example of texts for this course might be]

Baker, Noel S. Hard Core Roadshow: A Screenwritet’s Diary. Concord, Ontario: House of Anansi Press, 1997, 246 pages
Bidini, Dave. On a Cold Road: Tales of Adventure in Canadian Rock. Toronto: McClelland & Stewart, 1998, 278 pages
Standing Committee on Canadian Heritage. The Challenge of Change: A Consideration of the Canadian Book Industry. Ottawa:
Public Works and Government Services Canada, 2000, 113 pages.

SUPPLIES / MATERIALS:

May vary by instructor. There are generally no unusual supplies required for this course.

STUDENT EVALUATION:

[An example of student evaluation for this course might be:]

Written Assignment 20%
Exam 1 (film) 15%
Exam 2 (music industry) 20%
Exam 3 (publishing) 20%
Student-led activity 15%

Participation 10%



COURSE CONTENT:

[Course content varies by instructor. An example of course content might be:]

PART ONE: Introduction
*Course overview
*Key challenges facing cultural industries in Canada

PART TWO: Film in Canada

*Development of the industry

*Government interventions

*Functions of key personnel

*Creating and promoting a movie in Canada
*Significant works in Canadian film

*Current state of and prospects for the industry

PART THREE: The Recording Industry in Canada
*Development of the industry

*Government interventions

*Functions of key personnel

*Recording and promoting a record in Canada
*Significant works in Canadian popular music
*Current state of and prospects for the industry

PART FOUR: Book Publishing in Canada
*Development of the industry

*Government interventions

*Functions of key personnel

*Publishing and promoting a book in Canada
*Significant works in Canadian publishing
*Current state of and prospects for the industry

PART FIVE: Conclusion
*Film, recording and publishing in relation to other cultural industries in Canada
*Course review



