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THE POLITICAL ECONOMY OF COMMUNICATION
COURSE DESCRIPTIVE TITLE

CALENDAR DESCRIPTION:

This course explores the political economy of communication. Scholars working within this perspective are interested in cultural industries. They study
how such industries gather, select, package, promote and distribute information and entertainment in the world today. In doing so, scholars focus on how
financial and political factors shape the content and form of what ultimately reaches audiences around the world. The course includes a look at the
political economy of communication in Latin America.

PREREQUISITES: MACS 110 or MACS 130
COREQUISITES: None
SYNONYMOUS COURSE(S) [ SERVICE COURSE TO:
(a) Replaces: N/A
(Course #) (Department / Program)
(b) Cannot take N/A for further credit
(Course #) E (Department / Program)
TOTAL HOURS PER TERM: 45 TRAINING DAY-BASED INSTRUCTION
STRUCTURE OF HOURS: LENGTH OF COURSE:
Lectures: 30 hrs
Seminar: 15 hrs HOURS PER DAY:
Laboratory: hrs
Field Experience: hrs
Student Directed Learning: hrs
Other (Specify): hrs
MAXIMUM ENROLMENT: 36
EXPECTED FREQUENCY OF COURSE OFFERING: Yearly, except every fourth year
WILL TRANSFER CREDIT BE REQUESTED? (lower-level courses only) YES X NO
WILL TRANSFER CREDIT BE REQUESTED? (upper-level requested by department) YES NO
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LEARNING OBJECTIVES / GOALS / OUTCOMES/ LEARNING OUTCOMES:

S To introduce a particular perspective within media and communication studies, namely the political economy of
communication.

S To teach students how to critically assess the theories within this school of thought.

S To examine how media industries gather, select, package, promote and distribute information and entertainment
in the world today.

S To look at how financial and political considerations shape the content and form of what ultimately reaches
audiences around the world.

S To discuss concentration of media ownership and the globalization of culture, as well as their impact around the
world.

S To develop critical thinking and academic writing skills.

METHODS:

May vary by instructor, but typical methods would include:
Lectures, in-class discussions, group discussions, student-led activities, videos, music, practice tests.

PRIOR LEARNING ASSESSMENT RECOGNITION (PLAR):
Credit can be awarded for this course through PLAR YES__ X NO

METHODS OF OBTAINING PLAR:

Course challenge. Alternative methods may be considered on a case-by-case basis.

TEXTBOOKS, REFERENCES, MATERIALS:

[Textbook selection varies by instructor. An example of texts for this course might be:]

Croteau, David and William Hoynes. The Business of Media: Corporate Media and the Public Interest. Thousand Oaks,
CA: Pine Forge Press, 2001, 224 pages.

Herman, Edward S., and Robert W. McChesney. The Global Media: The New Missionaries of Corporate Capitalism.
Washington, DC: Cassell, 1997, 262 pages.

Mosco, Vincent. The Political Economy of Communication: Rethinking and Renewal. Thousand Oaks, CA: Sage
Publications, 1996, 307 pages.
SUPPLIES / MATERIALS:

May vary by instructor. There are generally no unusual supplies required for this course.

STUDENT EVALUATION:

[An example of student evaluation for this course might be:]

Written Assignment #1 15%
Midterm exam 20%
Written Assignment #2 15%
Final exam 25%
Student-led activity 15%

Participation 10%
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COURSE CONTENT:

[Course content varies by instructor. An example of course content might be:]

PART ONE: Introduction.

What political economy is.

Political economy of communication as a school of thought.
Karl Marx's base/superstructure model.

PART TWO: Mainstream media and concentration of ownership.
How production constraints shape information and entertainment.
Public relations and the media.

Mainstream versus alternative media.

Concentration of media ownership: causes and consequences.
The mainstream media's effects on democracy.

PART THREE: New media.
The Internet and whether it contributes to freedom of speech.
The impact of new communications technologies on work and leisure.

PART FOUR: The global media.
The nature and effects of media globalization.
The political economy of communication in Latin America.

PART FIVE: Review and conclusions.



