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OFFICIAL UNDERGRADUATE COURSE OUTLINE INFORMATION 

 
Students are advised to keep course outlines in personal files for future use. 

Shaded headings are subject to change at the discretion of the department – see course syllabus available from instructor  

 

MACS 240    Social, Cultural and Media Studies  3 

COURSE NAME/NUMBER  FACULTY/DEPARTMENT  UFV CREDITS 
Media, Money, and Power 

COURSE DESCRIPTIVE TITLE 
 

CALENDAR DESCRIPTION:  

Ideally, the media in a democratic society should play a watchdog role, keeping an eye on government and business 
to ensure that no abuses of power occur. In reality, media practitioners face numerous challenges in informing 
citizens about the actions of the rich and powerful. This course provides an introduction to the political economy of 
communication, a critical approach that focuses on the media’s ability to report on the power elite. 
 

 

PREREQUISITES: None. MACS 110 or 130 recommended. 
COREQUISITES: None. 
PRE or COREQUISITES:       

 

SYNONYMOUS COURSE(S): SERVICE COURSE TO: (department/program) 
(a) Replaces:         

(b) Cross-listed with:              

(c) Cannot take:  for further credit.  

 

TOTAL HOURS PER TERM: 45  TRAINING DAY-BASED INSTRUCTION: 

STRUCTURE OF HOURS:    Length of course:       

Lectures: 30 Hrs  Hours per day:     

Seminar: 15 Hrs    

Laboratory:       Hrs  OTHER:  

Field experience:       Hrs  Maximum enrolment: 36  

Student directed learning:       Hrs  Expected frequency of course offerings: Every other year.  

Other (specify):             Hrs  (every semester, annually, every other year, etc.) 

 

WILL TRANSFER CREDIT BE REQUESTED? (lower-level courses only)  Yes  No 
WILL TRANSFER CREDIT BE REQUESTED? (upper-level requested by department)  Yes  No 
TRANSFER CREDIT EXISTS IN BCCAT TRANSFER GUIDE:  Yes  No 

 
 

COURSE IMPLEMENTATION DATE:  

COURSE REVISED IMPLEMENTATION DATE: September 2012 

COURSE TO BE REVIEWED: October 2017 
(six years after UEC approval) (month, year) 

Course designer(s): Eric Spalding  

Department Head: Stephen Piper   Date approved: April 8, 2011  

Supporting area consultation (Pre-UEC)   Date of meeting: April 29, 2011  

Curriculum Committee chair: Tetsuomi Anzai   Date approved: October 14, 2011  

Dean/Associate VP: Jacqueline Nolte   Date approved: October 14, 2011  

Undergraduate Education Committee (UEC) approval   Date of meeting: October 28, 2011  
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LEARNING OUTCOMES: 

Upon successful completion of this course, students will be able to: 

 Identify the characteristics of a particular approach within media and communication studies, namely the political economy 
of communication; 

 Differentiate between mainstream media and alternative media; 

 Describe how media industries gather, select, package, promote and distribute information and entertainment in the world 
today; 

 Explain how financial and political considerations shape the content and form of what ultimately reaches audiences around 
the world; 

 Discuss concentration of media ownership and cultural globalization, as well as their impact around the world; 

 Demonstrate research, observation, scholarly writing, and presentation skills. 
 
METHODS: (Guest lecturers, presentations, online instruction, field trips, etc.) 

Methods may vary by instructor, but typical methods would include: lectures, in-class discussions, group discussions, student-led 
activities, videos, music, and practice tests. 
 
METHODS OF OBTAINING PRIOR LEARNING ASSESSMENT RECOGNITION (PLAR): 

 Examination(s)   Portfolio assessment   Interview(s)  
 

 Other (specify): Methods may be considered on a case-by-case basis. 
 

 PLAR cannot be awarded for this course for the following reason(s):       
 
TEXTBOOKS, REFERENCES, MATERIALS: [Textbook selection varies by instructor. Examples for this course might be:] 

McChesney, Robert W. The Political Economy of Media: Enduring Issues, Emerging Dilemmas. New York: Monthly Review Press, 
2008, 589 pages. 

Mosco, Vincent. The Political Economy of Communication, 2
nd

 edition. London: SAGE, 2009, 268 pages. 
 
SUPPLIES / MATERIALS: 

There are generally no unusual supplies required for this course. 
 
STUDENT EVALUATION: [An example of student evaluation for this course might be:] 

Essay 1 15%      
Midterm exam 20% 
Essay 2 15% 
Final exam 25% 
Student-led activity 15% 
Participation 10% 
 
COURSE CONTENT: [Course content varies by instructor. An example of course content might be:] 

 PART ONE: Introduction. 
Week 1 What is political economy? 
 The political economy of communication as a theoretical approach. 
 Karl Marx’s base/superstructure model. 
 
 PART TWO: The mainstream media in a capitalist society. 
Week 2 How production constraints shape information and entertainment. 
Week 3 Public relations and the media. 
Week 4 Mainstream versus alternative media. 
Week 5 Concentration of media ownership: causes and consequences. 
Weeks 6 - 7 The mainstream media’s effects on democracy. 
 
 PART THREE: The political economy of new media. 
Weeks 8 - 9 The Internet and whether it contributes to freedom of speech. 
 The impact of new communications technologies on work and leisure. 
 
 PART FOUR: The global media. 
Week 10 The nature and effects of media globalization. 
Weeks 11 - 12 The political economy of communication in Latin America. 
 
Week 13 PART FIVE: Review and conclusions. 


