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Students are advised to keep course outlines in personal files for future use. 
Shaded headings are subject to change at the discretion of the department – see course syllabus available from instructor  

 
MACS 299    Social, Cultural and Media Studies  3 

COURSE NAME/NUMBER  FACULTY/DEPARTMENT  UFV CREDITS 
Special Topics in Media and Communications Studies I 

COURSE DESCRIPTIVE TITLE 
 

CALENDAR DESCRIPTION:  

This course involves an examination of a selected topic in media and communication studies that is not addressed in 
current course offerings. Topics covered will vary from semester to semester. 

Note: The special topic is denoted with a letter designation (e.g. MACS 299C). Students may receive credit for MACS 
299 more than once as long as the letter designation differs. 

 
PREREQUISITES: None. MACS 110 or MACS 130 recommended. 
COREQUISITES:       
PRE or COREQUISITES:       

 
SYNONYMOUS COURSE(S): SERVICE COURSE TO: (department/program) 
(a) Replaces:              
(b) Cross-listed with:              
(c) Cannot take:       for further credit.  

 
TOTAL HOURS PER TERM: 45  TRAINING DAY-BASED INSTRUCTION: 
STRUCTURE OF HOURS:    Length of course:       
Lectures: 30 Hrs  Hours per day:      
Seminar: 15 Hrs    
Laboratory:       Hrs  OTHER:  
Field experience:       Hrs  Maximum enrolment: 36  
Student directed learning:       Hrs  Expected frequency of course offerings: At least every three years  
Other (specify):             Hrs  (every semester, annually, every other year, etc.) 

 
WILL TRANSFER CREDIT BE REQUESTED? (lower-level courses only)  Yes  No 
WILL TRANSFER CREDIT BE REQUESTED? (upper-level requested by department)  Yes  No 
TRANSFER CREDIT EXISTS IN BCCAT TRANSFER GUIDE:  Yes  No 

 
 

COURSE IMPLEMENTATION DATE: January 2014 
COURSE REVISED IMPLEMENTATION DATE:       
COURSE TO BE REVIEWED: September 2019 
(six years after UEC approval) (month, year) 

Course designer(s): Darren Blakeborough  
Department Head: Stephen Piper   Date approved: February 2013  
Campus-Wide Consultation (CWC)   Date of meeting: March 8, 2013  
Curriculum Committee chair: Tetsuomi Anzai   Date approved: April 12, 2013  
Dean/Associate VP: Jacqueline Nolte   Date approved: April 12, 2013  
Undergraduate Education Committee (UEC) approval   Date of meeting: April 26, 2013  
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LEARNING OUTCOMES: 

Upon successful completion of this course, students will be able to: 
• Demonstrate research, observation, scholarly-writing, and presentation skills; 
• Recognize and understand a specific topic in relation to media and communication studies; 
• Identify and describe themes and debates deemed essential to an understanding of the topic; 
• Assess the positive and negative aspects of the selected topic; 
• Analyze the role played by the media and communication in society; 
• Apply more effectively theories and ideas connected to media and communication studies. 
•  

METHODS: (Guest lecturers, presentations, online instruction, field trips, etc.) 

Lecture, seminar, and classroom discussion. Lectures may include films and guest speakers. 
 
METHODS OF OBTAINING PRIOR LEARNING ASSESSMENT RECOGNITION (PLAR): 

 Examination(s)   Portfolio assessment   Interview(s)  
 

 Other (specify): Examination and/or essay, determined on a case by case basis by the instructor. 
 

 PLAR cannot be awarded for this course for the following reason(s):       
 
TEXTBOOKS, REFERENCES, MATERIALS: 

[Textbook selection varies by instructor. An example of texts, if taught as Sport and Communication, might be:] 

Billings, A. C., Butterworth, M. L., & Turman, P. D. (2012). Communication and sport: Surveying the field. Thousand 
Oaks, Calif: SAGE. 
 
Raney, A. A., & Bryant, J. (2006). Handbook of sports and media. Mahwah, N.J: L. Erlbaum Associates. 
 
SUPPLIES / MATERIALS: 

No special supplies. 
 
STUDENT EVALUATION: 

[An example of student evaluation for this course might be:] 

Written assignments: 50% 

Midterm exam:  25% 

Final exam:  25% 
 
COURSE CONTENT: 

[Course content varies by instructor. An example of course content, if taught as sport and communication, might be:] 

Week 1 Introduction to Communication and Sports 
Week 2 Community and Fan Cultures in Sports I 
Week 3 Community and Fan Cultures in Sports II 
Week 4 Sports, Mythology, and Ritual I 
Week 5 Sports, Mythology, and Ritual II 
Week 6 Gender and Sports 
Week 7 Race, Ethnicity, and Sports 
Week 8 Politics, Nationality, and Sports 
Week 9 Performing Identity in Sports 
Week 10 Parent-Child Interactions in Sports 
Week 11 Player-Coach Relationships 
Week 12 Small Groups/Teams in Sports 
Week 13 Commodification of Sports 
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