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Course Code and Number: MACS 324 ‘ Number of Credits: 4 Course credit policy (105)

Course Full Title: Sport, Media, and Culture
Course Short Title: Sport, Media & Culture

Faculty: Faculty of Social Sciences ‘ Department/School: Culture, Media, and Society

Calendar Description:

Students will critically examine the intersection of sport, media, and culture in North America and globally. From newspapers to radio to
television to digital streaming platforms, sports has a prominent position in media and culture. We will explore what this means for
media industries and for us as a society and as individuals.

Note: Students with credit for MACS 299F or SOC 299Q cannot take this course for further credit.

Prerequisites (or NONE): 45 university-level credits including 6 credits of MACS and/or SOC.

Corequisites (if applicable, or NONE):

Pre/corequisites (if applicable, or NONE):

Antirequisite Courses (Cannot be taken for additional credit.) Course Details
Former course code/number: MACS 299F/SOC 299Q Special Topics course: No
Cross-listed with: (If yes, the course will be offered under different letter

designations representing different topics.)
Equivalent course(s): .
Directed Study course: No
(If offered in the previous five years, antirequisite course(s) will be )
included in the calendar description as a note that students with credit Grading System: Letter Grades

for the antirequisite course(s) cannot take this course for further credit.) | pelivery Mode: May be offered in multiple delivery modes

- - Expected frequency: Annually
Typical Structure of Instructional Hours

Maximum enrolment (for information only): 36
Lecture/seminar 60

Prior Learning Assessment and Recognition (PLAR)

PLAR is available for this course.

Transfer Credit (See bctransferquide.ca.)

Total hours 60

Transfer credit already exists: No
Labs to be scheduled independent of lecture hours: [XI No [] Yes . ) ) )
Submit outline for (re)articulation: Yes

(If yes, fill in transfer credit form.)

Department approval Date of meeting: April 5, 2024

Faculty Council approval Date of meeting: May 3, 2024

Undergraduate Education Committee (UEC) approval Date of meeting: September 27, 2024



http://www.ufv.ca/media/assets/secretariat/policies/
http://www.bctransferguide.ca/
https://www.ufv.ca/media/assets/senate/uec/resources/Transfer-Credit-Request-Form.docx
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Learning Outcomes (These should contribute to students’ ability to meet program outcomes and thus Institutional Learning Outcomes.)

Upon successful completion of this course, students will be able to:

1. Map the historical relationship between sports and media.

2. Examine the larger socio-cultural significance of sports.

3. Analyze media representations of sporting events, athletes, and sport itself.

4. Critique the media treatments of gender, sexuality, race, nation, identity, class, and fandom within sport, including the
presence, absence and roles played by Indigenous peoples.

5. Evaluate the commodification and economics of sport.

6. lllustrate the significant role that advertising has in the sport and media relationship.

7. Demonstrate how digital platforms are altering the audience’s mediated sport experiences.

8. Evaluate how globalization is impacting traditional models of sport broadcasting.

Recommended Evaluation Methods and Weighting (Evaluation should align to learning outcomes.)

Assignments: 30% | Quizzes/tests: 20% | Project: 25%
Final exam: 25% % %
Details:

NOTE: The following sections may vary by instructor. Please see course syllabus available from the instructor.

Texts and Resource Materials (Include online resources and Indigenous knowledge sources. Open Educational Resources (OER)
should be included whenever possible. If more space is required, use the Supplemental Texts and Resource Materials form.)

Type Author or description Title and publication/access details Year
1. Article David Rowe Understanding Sport and media 2003
2. Article Morrow and Wamsley Sport and the National 2013
3. Artticle J. Horne et al Sport, commercialization, and commodification 2013
4. Article A Tjonndal NHL Heavyweights: Narratives of violence and masculinity in ice hockey 2016
. Women's consumption of men's professional sport in Canada: Evidence
5. Article Adam Gemar & Stacey Pope  of the 'feminization' of sports fandom and women as omnivorous sports 2023
consumers?

Required Additional Supplies and Materials (Software, hardware, tools, specialized clothing, etc.)

Course Content and Topics

Historical developments of organized sport
Understanding sport and media

Sport and nation

The rise of sport

Sports fandom and identity

The commodification and economics of sport
Sport and gender

Sport and hypermasculinity

Sport and spectacle

Women in sport

The sporting audience



https://open.bccampus.ca/
https://www.ufv.ca/media/assets/senate/uec/resources/Supplemental-Texts-and-Resource-Materials-Form.docx

