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Students are advised to keep course outlines in personal files for future use. 

Shaded headings are subject to change at the discretion of the department – see course syllabus available from instructor  
 

MACS 337    Social, Cultural and Media Studies  4 
COURSE NAME/NUMBER  FACULTY/DEPARTMENT  UFV CREDITS 

Taste and Culture 
COURSE DESCRIPTIVE TITLE 

 
CALENDAR DESCRIPTION:  

This course is an interdisciplinary examination of the concept of taste. Why do we value certain cultural artifacts while 
we denigrate others? How do our choices reflect who we are? What is “bad taste”? What role do class and subculture 
play within these notions of taste? This course will investigate theories of aesthetics, identity, subcultures, and taste 
in such areas as art, film, music, photography, food, and advertising. 
 
Note: This course is offered as MACS 337 and SOC 337. Students may only take one of these for credit. Students 
with credit for SOC 399D cannot take this course for further credit. 
 

 

PREREQUISITES: 45 credits, to include at least six credits of sociology and/or MACS. 
COREQUISITES:       
PRE or COREQUISITES:       

 
SYNONYMOUS COURSE(S): SERVICE COURSE TO: (department/program) 
(a) Replaces: SOC 399D        
(b) Cross-listed with: SOC 337        
(c) Cannot take: SOC 337 or SOC 399D for further credit.  

 
TOTAL HOURS PER TERM: 60  TRAINING DAY-BASED INSTRUCTION: 
STRUCTURE OF HOURS:    Length of course:       
Lectures: 45 Hrs  Hours per day:     
Seminar: 15 Hrs    
Laboratory:       Hrs  OTHER:  
Field experience:       Hrs  Maximum enrolment: 25  
Student directed learning:       Hrs  Expected frequency of course offerings: Every other year.  
Other (specify):             Hrs  (every semester, annually, every other year, etc.) 

 
WILL TRANSFER CREDIT BE REQUESTED? (lower-level courses only)  Yes  No 
WILL TRANSFER CREDIT BE REQUESTED? (upper-level requested by department)  Yes  No 
TRANSFER CREDIT EXISTS IN BCCAT TRANSFER GUIDE:  Yes  No 

 
 

COURSE IMPLEMENTATION DATE: May 2012 
COURSE REVISED IMPLEMENTATION DATE:       
COURSE TO BE REVIEWED: September 2018 
(six years after UPAC approval) (month, year) 

Course designer(s): Darren Blakeborough  
Department Head: Stephen Piper   Date approved: December 15, 2011  
Supporting area consultation (Pre-UEC)   Date of meeting: February 3, 2012  
Curriculum Committee chair: Tetsuomi Anzai   Date approved: February 17, 2012  
Dean/Associate VP: Jacqueline Nolte   Date approved: February 17, 2012  
Undergraduate Program Advisory Committee (UEC) approval   Date of meeting: March 2, 2012  
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LEARNING OUTCOMES: 

Upon successful completion of this course, students will be able to: 
 

• Recall the history and theories of the philosophy of aesthetics;  
• Describe some of the complex relationships between class and culture in relation to expressions of class as 

lowbrow, middlebrow and highbrow; 
• Identify the manners in which subcultures and countercultures relate to and resist the dominant culture;  
• Define how notions of authenticity function in such diverse fields as music and art; 
• Assess the role of the active consumer as a producer of cultural artefacts;  
• Discuss the social function of taste and style in fashion;  
• Identify and illustrate the debates surrounding obscenity and cultural products; 
• Explain the role of the body in investigations of identity; 
• Demonstrate an awareness of concepts related to taste and culture through observation, research, public 

speaking, and advanced academic writing.  
 

METHODS: (Guest lecturers, presentations, online instruction, field trips, etc.) 

Lectures, guest lectures, group work, student-led presentations. 
 
METHODS OF OBTAINING PRIOR LEARNING ASSESSMENT RECOGNITION (PLAR): 

 Examination(s)   Portfolio assessment   Interview(s)  
 

 Other (specify): Methods will be considered on a case-by-case basis. 
 

 PLAR cannot be awarded for this course for the following reason(s):       
 
TEXTBOOKS, REFERENCES, MATERIALS: 
[Textbook selection varies by instructor. An example of texts for this course might be:] 

Selections from: 
Attwood, Feona (2007). No Money Shot? Commerce, Pornography and New Sex Taste Cultures. 
Bourdieu, P., & Johnson, R. (1993). The Field of Cultural Production: Essays on Art and Literature. New York: 
Columbia University Press. 
Bourdieu, P., & Nice, R. (1984). Distinction: A Social Critique of the Judgment of Taste. London: Routledge. 
Crane, Diana (2000). Fashion and Its Social Agendas: Class, Gender and Identity in Clothing. University of Chicago 
Press.  
Fussell, Paul (1983). Class. 
Gans, H. J. (1975). Popular Culture and High Culture: An Analysis and Evaluation of Taste. New York: Basic Books. 
Graham, G. (2005). Philosophy of the Arts: An Introduction to Aesthetics. London: Routledge. 
Gronow, J. (1997). The Sociology of Taste. London: Routledge. 
Hebdige, D. (1991). Subculture: The Meaning of Style. London: Routledge. 
Hesmondhalgh, D. (January 01, 1999). Indie: The Institutional Politics and Aesthetics of a Popular Music Genre. 
Cultural Studies, 13, 1, 34-61. 
Hume, D. (1757). Four Dissertations: 1: The Natural History of Religion. 2: Of the Passions. 3: Of Tragedy. 4: Of the 
Standard of Taste. London. 
Kammen, M. G. (1999). American Culture, American Tastes: Social Change and the 20th Century. New York: Knopf. 
Lieberson, Stanley (2000). A Matter of Taste: How Names, Fashions and Culture Change. Yale. 
Mey, K. (2007). Art and Obscenity. London: I.B. Taurus. 
Milner, Murray (2004). Freaks, Geeks and Cool Kids: American Teenagers, Schools and The Culture of Consumption. 
Rosenberg, B., & White, D. M. (1957). Mass Culture: The Popular Arts in America. Glencoe, Illinois: Free Press. 
Twitchell, J. B. (1992). Carnival Culture: The Trashing of Taste in America. New York: Columbia University Press. 
Veenstra, G. (July 2005). Can Taste Illumine Class? Cultural Knowledge and Forms of Inequality. Canadian Journal of 
Sociology, 30, 3, 247-279. 
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SUPPLIES / MATERIALS: 

No extraordinary supplies or materials are required. 
 
STUDENT EVALUATION: 
[An example of student evaluation for this course might be:] 

Book Review:  15% 
Research Proposal and Annotated Bibliography:  10% 
Research Paper:  25% 
Group Presentation:  10% 
Final Exam:  30% 
Attendance and Participation:  10% 
 
COURSE CONTENT: 
[Course content varies by instructor. An example of course content might be:] 

Week 1, Introduction to the Course and Classmates 
Week 2, Aesthetics 
Week 3, Bourdieu and Taste 
Week 4, High Culture Vs. Low Culture 
Week 5, Authenticity    
Week 6, Identity  
Week 7, Food 
Week 8, Pornography/Violence/Obscenity 
Week 9, Fashion   
Week 10, Advertising   
Week 11, Style and Subcultures 
Week 12, Television/Film 
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