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OFFICIAL UNDERGRADUATE COURSE OUTLINE INFORMATION 

 
Students are advised to keep course outlines in personal files for future use. 

Shaded headings are subject to change at the discretion of the department – see course syllabus available from instructor  
 

MACS 369    Arts/Social, Cultural and Media Studies  4 
COURSE NAME/NUMBER  FACULTY/DEPARTMENT  UFV CREDITS 

Media Law and Ethics 
COURSE DESCRIPTIVE TITLE 

 
CALENDAR DESCRIPTION:  

This course provides an introduction to legal and ethical issues as they apply to the media. Knowledge of morality and 
the law can assist media professionals in their day-to-day activities. Indeed, ethical values like fairness, respect, and 
truthfulness can guide them in their decision-making. Moreover, familiarity with the law as it applies to copyright, 
defamation, and other areas can help them assess the limits of what they can do. 

 

PREREQUISITES: 45 university-level credits, including three credits of CMNS or MACS 
COREQUISITES:       
PRE or COREQUISITES:       

 
SYNONYMOUS COURSE(S): SERVICE COURSE TO: (department/program) 
(a) Replaces:              
(b) Cross-listed with:              
(c) Cannot take:       for further credit.  

 
TOTAL HOURS PER TERM: 60  TRAINING DAY-BASED INSTRUCTION: 
STRUCTURE OF HOURS:    Length of course:       
Lectures: 40 Hrs  Hours per day:     
Seminar: 20 Hrs    
Laboratory:       Hrs  OTHER:  
Field experience:       Hrs  Maximum enrolment: 25  
Student directed learning:       Hrs  Expected frequency of course offerings: Every other year  
Other (specify):             Hrs  (every semester, annually, every other year, etc.) 

 
WILL TRANSFER CREDIT BE REQUESTED? (lower-level courses only)  Yes  No 
WILL TRANSFER CREDIT BE REQUESTED? (upper-level requested by department)  Yes  No 
TRANSFER CREDIT EXISTS IN BCCAT TRANSFER GUIDE:  Yes   No 

 
 

COURSE IMPLEMENTATION DATE: January 2011 
COURSE REVISED IMPLEMENTATION DATE:       
COURSE TO BE REVIEWED: October 2016 
(six years after UPAC approval) (month, year) 

Course designer(s): Eric Spalding  
Department Head: Eric Spalding   Date approved: April 30, 2010  
Supporting area consultation (Pre-UPAC)   Date of meeting: July 30, 2010  
Curriculum Committee chair: John Carroll   Date approved: September 17, 2010  
Dean/Associate VP: Jacqueline Nolte   Date approved: September 17, 2010  
Undergraduate Program Advisory Committee (UPAC) approval   Date of meeting: October 1, 2010  
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LEARNING OUTCOMES: 

Upon successful completion of this course, students will be able to: 
• Identify legal and ethical issues as they pertain to the media in Canada; 
• Explain the basic structure and functioning of the legal system in Canada; 
• Acknowledge the legal and ethical challenges that media professionals face in their everyday responsibilities; 
• Describe the legal and moral courses of action in various professional situations; 
• Assess whether decisions taken by real-life media professionals are based on sound ethical and legal values; 
• Indicate different perspectives towards a legal or ethical issue; 
• Apply principles of ethical decision-making to media-related issues. 

 
METHODS: (Guest lecturers, presentations, online instruction, field trips, etc.) 

Lectures, including films, slides, tapes and print materials; class and small-group discussions and student 
presentations. 
 
METHODS OF OBTAINING PRIOR LEARNING ASSESSMENT RECOGNITION (PLAR): 

 Examination(s)   Portfolio assessment   Interview(s)  
  

  Other (specify): Methods will be considered on a case-by-case basis. 
 
TEXTBOOKS, REFERENCES, MATERIALS: [Textbook selection varies by instructor. Examples for this course might be:] 

• Jobb, Dean. Media Law for Canadian Journalists. Toronto: Emond Montgomery Publications, 2006, 432 pages. 
ISBN: 978-1-55239-093-1. 

• Plaisance, Patrick Lee. Media Ethics: Key Principles for Responsible Practice. Thousand Oaks, CA: SAGE 
Publications, Inc., 2009, 280 pages. ISBN: 978-1-4129-5685-7. 

 
SUPPLIES / MATERIALS: 

No extraordinary supplies or materials required. 
 
STUDENT EVALUATION: [An example of student evaluation for this course might be:] 

Assignment 1 20% 
Midterm exam 20% 
Assignment 2 20% 
Final exam 20% 
Student-led activity 15% 
Attendance 5% 
 
COURSE CONTENT: [Course content varies by instructor. An example of course content might be:] 

I. The relationship between law and ethics 
II. Ethics 
 Applying ethical principles to the media 
 Honesty and transparency in the media 
 Justice and fairness in the media 
 The need to avoid harm to others in media practice 
 Freedom and the respect for the freedom of others in the media 
 Privacy as a moral value 
 The media’s role in community building 
III. Law 
 Elements of the Canadian justice system 
 Understanding copyright law and avoiding copyright infringement  
 Contempt of court: what it is and how to avoid it 
 The whys and wherefores of publication bans 
 Libel and slander: principles of defamation law 
 When and why to protect confidential sources 
 Taking advantage of laws on freedom of information 

http://www.sagepub.com/authorDetails.nav?contribId=623711�
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