ORIGINAL COURSE IMPLEMENTATION DATE: January 2018

d‘\i REVISED COURSE IMPLEMENTATION DATE:
E‘FJHIVERSITY COURSE TO BE REVIEWED: (six years after UEC approval) December 2020
FRASER VALLEY

Course outline form version: 09/15/14

OFFICIAL UNDERGRADUATE COURSE OUTLINE FORM

Note: The University reserves the right to amend course outlines as needed without notice.

Course Code and Number: MEDA 260 ‘ Number of Credits: 3 Course credit policy (105)

Course Full Title: Exploring Creativity
Course Short Title (if title exceeds 30 characters):

Faculty: Faculty of Humanities ‘ Department (or program if no department): Bachelor of Media Arts

Calendar Description:

Introduces strategies and techniques for developing creative ideas and working effectively as part of a creative team. Students will learn
how to generate ideas both individually and collectively, how to engage in a creative process that includes planning, experimentation,
and revision, and how to analyze and critique creative work constructively to improve quality and effectiveness.

Prerequisites (or NONE): 15 university-level credits.

Corequisites (if applicable, or NONE):

Pre/corequisites (if applicable, or NONE):

Equivalent Courses (cannot be taken for additional credit) Transfer Credit

Former course code/number: Transfer credit already exists: [ ] Yes X No
Cross-listed with:
Equivalent course(s):

Note: Equivalent course(s) should be included in the calendar description by

way of a note that students with credit for the equivalent course(s) cannot take . . . . Lo
this course for further credit. Resubmit revised outline for articulation: [] Yes [] No

Transfer credit requested (OReg to submit to BCCAT):
Xl Yes [ No (if yes, fill in transfer credit form)

To find out how this course transfers, see bctransferguide.ca.

Total Hours: 45 Special Topics

Typical structure of instructional hours: Will the course be offered with different topics?
Lecture hours 15 [JYyes X No
Seminars/tutorials/workshops 30

If yes, different lettered courses may be taken for credit:

Laboratory hours CONo [ Yes, repeat(s) [] Yes, no limit

Field experience hours
Experiential (practicum, internship, etc.) Note: The specific topic will be recorded when offered.

Online learning activities
Other contact hours:

Maximum enrolment (for information only): 36

Total 45 Expected frequency of course offerings (every semester,
annually, every other year, etc.): annually
Department / Program Head or Director: Bruce Kirkley Date approved: June 26, 2013
Faculty Council approval Date approved: October 10, 2014
Campus-Wide Consultation (CWC) Date of posting: November 21, 2014
Dean/Associate VP: Jacqueline Nolte Date approved: July 15, 2013
Undergraduate Education Committee (UEC) approval Date of meeting: December 12, 2014



http://www.ufv.ca/media/assets/secretariat/policies/Assignment-of-Course-Credit-(105).pdf
http://www.bctransferguide.ca/
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Learning Outcomes

Upon successful completion of this course, students will be able to:
=  Apply creative thinking techniques and strategies to develop creative ideas.
= Demonstrate self-reflexive awareness of their own creative process and choices.
= Use analysis and critique constructively to improve the effectiveness and quality of creative work.
= Incorporate different perspectives and approaches in developing creative ideas.
=  Work collaboratively with others on a creative project that includes planning, experimentation and revision.

Prior Learning Assessment and Recognition (PLAR)
X Yes ] No, PLAR cannot be awarded for this course because

Typical Instructional Methods (guest lecturers, presentations, online instruction, field trips, etc.; may vary at department’s discretion)

Short lectures, group exercises and projects, seminars and presentations.

Grading system: Letter Grades: [X] Credit/No Credit: [] Labs to be scheduled independent of lecture hours: Yes [] No []
NOTE: The following sections may vary by instructor. Please see course syllabus available from the instructor.
Typical Text(s) and Resource Materials (if more space is required, download Supplemental Texts and Resource Materials form)
Author (surname, initials) Title (article, book, journal, etc.) Current ed. Publisher Year
1. Michalko, M. Thinkertoys: A Handbook of Creative Thinking Techniques. X Ten Speed Press 2006
2. Michalko, M. Creative Thinkering: Putting Your Imagination to Work. X New World Library 2011
3. Von Oech, R. A Wh_ack to the Side of the Head: How You Can Be More X Business Plus 2008
Creative.
4, [
5. [
Required Additional Supplies and Materials (software, hardware, tools, specialized clothing, etc.)
Computer (or ready access to a computer) capable of running Adobe Creative Cloud.
Typical Evaluation Methods and Weighting
Final exam: % Assignments: 85% Midterm exam: % Practicum: %
Quizzes/tests: % Lab work: % Field experience: % Shop work: %
Participation: 15% Other: % Other: % Total: 100%

Details (if necessary): Assignments could include: short assignments, oral presentations, critiques, individual and group projects.

Typical Course Content and Topics

Sample 1:

Week 1: Introductions / Outline / What is Creativity?
Week 2: Ensemble / Play / Thinking with our Bodies
Week 3: Creating a Scene: Devising

Week 4: Creating a Scene: Improvising

Week 5: Creating a Scene: Structuring

Week 6: Creating a Scene: Revising

Week 7: Creating a Scene: Presenting

Week 8: Multimedia: Storytelling in Different Media
Week 9: Multimedia: Creative Writing / Team Writing
Week 10: Multimedia: Explorations in Visual Art and Music
Week 11: Multimedia: Re-imagining / Inventing

Week 12: Multimedia: Pitching / Critiquing

Week 13: Multimedia: Group Project Work

Week 14: Multimedia: Presentations / Review / Wrap
Sample 2:

Week 1: What is creativity? What is creative thinking?
Creative thinking exercises.

Week 2: What is an idea? Brainstorming techniques.
How to generate ideas and present ideas.
Idea generation and presentation workshop.

Week 3:

How design is influenced by the way people see.

Gestalt theory and the role of illusions and metaphor.

Perception exercises.

Edward de Bono'’s 6 Thinking Hats.

A framework for thinking.

Group exercise: Exploring your own creativity.

Week 4:
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Week 5 and 6: The concept map. Analyzing an object.
Defining the social, historical, informational and instructional contexts.
Assignment: Creating a visual map.
Week 7: Making meaningful connections between concepts.
Visualizing relationships.
Group assignment: Framing a problem. Defining a creative brief.
Working in teams: politics, diplomacy and consensus.
Week 8: Design thinking and the design process.
How discovery, research, ideation, iteration, prototyping, feedback and implementation are used to identify new solutions to
diverse problems.
Group assignment: Implementing design thinking.
Week 9: The discovery process.
Defining the emotional and physical requirements of an audience.
Group assignment: Creating personas. The imaginary audience.
Week 10: Research
Using research as a guide for problem solving.
Group assignment: Implementing a research plan.
Week 11: Ideation through visual storytelling.
Using structure to create meaning. Developing content.
Group assignment: Making the abstract concrete.
Week 12 to 13: Solving a problem.
The iterative process. Design and prototyping.
Group assignment: Critiquing incremental work.
Week 14: Final group presentations.
Evaluating a design solution. Personal reflections.
Critique and self-assessment.
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