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This course, which is best taken as a sequel to VA205, continues to examine popular culture in relation to contemporary art-making practices,
emphasizing the social and political role of art and the artist. Students will be required to complete both studio and written projects for this course.
Note: this course is also offered as AH210 and credit cannot be obtained for both VA210 and AH210.
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LEARNING OBJECTIVES / GOALS / OUTCOMES / LEARNING OUTCOMES:

METHODS:

PRIOR LEARNING ASSESSMENT RECOGNITION (PLAR):

Credit can be awarded for this course through PLAR YES X NO

METHODS OF OBTAINING PLAR:

TEXTBOOKS, REFERENCES, MATERIALS:
[Textbook selection varies by instructor.  An example of texts for this course might be:]

SUPPLIES / MATERIALS:

John A. Walker, Art in the Age of Mass Media , 3rd ed., 2001

lectures, discussions, presentations, critiques, audio-visual materials, and (optional) field trips

portfolio presentation; interview

To make students aware of the political and social role of art and the artist, and to consider this in their own art-making practice

To make students aware of and sensitive to the creation and influence of popular culture, and of their role in it, particularly their creative role
To introduce critical approaches and develop students' critical vocabulary in their responses to popular and visual culture
To make students aware of the effects of popular culture in the art world

To encourage students to engage critically and constantly in the culture that surrounds them

COURSE NAME / NUMBER

VA 210

To challenge students to repond critically and creatively to popular culture by means of both studio and academic assignments
To broaden students' vision of the artist in contemporary society and potentially inspire careers in film, music, journalism, etc.

John Seabrook, Nobrow: the culture of marketing—the marketing of culture, 2000 (selected readings)
Susan Josephson, From Idolatry to Advertising: Visual Art and Contemporary Culture, 1996 (selected readings)
Julian Stallabrass, High Art Lite , 1999 (selected readings)
Selected issues of contemporary popular culture and/or art magazines, e.g. Spin , The Face , Rolling Stone , FlashArt
A coursepack of other selected readings

These would vary according to projects undertaken, which could vary from traditional art supplies to digital technology
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STUDENT EVALUATION:
[An example of student evaluation for this course might be:]

15% short essay
35% creative/critical project
35% journal
15% participation

COURSE CONTENT:
[Course content varies by instructor.  An example of course content might be:]

4. Fifteen Minutes of Fame: Who's Afraid of Valerie Solanis?

2. Famous For Being Famous: The Cult of Celebrity
1. Introduction: Art and Society

3. Knocking Art off Its Pedestal: High and Low Culture

5. Culture and Community; Global Visions
6. The Marketing of the Artist; Taste and Power
7. “Sensation”: Museums, Censorship, and Private vs. Public Funding
8. Cultural Imperialism and Canadian Art
9. Labels and Logos; Art and Fashion
10. Art and Design, Art and Industry
11. Exhibition mounting and critiques
12. Critiques (cont'd); the Purposes of Art (summary)

VA 210
COURSE NAME / NUMBER


