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Professional Development and Practices
COURSE DESCRIPTIVE TITLE

CALENDAR DESCRIPTION:

This course offers an introduction to both the broad principles of building a professional practice, and to the specific
practices found in the worlds of visual art. After grounding in the basics of business correspondence and composition,
students will investigate the broad range of skills important to succeeding as a professional artist or in related occupations
and fields. Some critical and contextual elements of the dynamic between the creative aspect of an artist’s or designer’s
practice and the sometimes more industry-driven institutional desires and demands will also be explored.

PREREQUISITES: 45 credits including 15 Visual Arts credits
COREQUISITES:

SYNONYMOUS COURSE(S) SERVICE COURSE TO:
(@) Replaces:
(Course #) (Department/Program)
(b)  Cannot take: for further credit.
(Course #) (Department/Program)
TOTAL HOURS PER TERM: 60 TRAINING DAY-BASED INSTRUCTION
STRUCTURE OF HOURS: LENGTH OF COURSE:
Lectures: 30 Hrs HOURS PER DAY:
Seminar: 15 Hrs
Laboratory: Hrs
Field Experience: 15 Hrs
Student Directed Learning: Hrs
Other (Specify): Hrs
MAXIMUM ENROLLMENT: 25
EXPECTED FREQUENCY OF COURSE OFFERINGS: annual
WILL TRANSFER CREDIT BE REQUESTED? (lower-level courses only) [JYes I No
WILL TRANSFER CREDIT BE REQUESTED? (upper-level requested by department) [1Yes X No
TRANSFER CREDIT EXISTS IN BCCAT TRANSFER GUIDE: [ Yes XI No
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Phil Smith Raymond Welch (Curriculum Committee)
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Jacqueline Nolte Eric Davis
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LEARNING OBJECTIVES / GOALS / OUTCOMES / LEARNING OUTCOMES:

By the end of the course a student will have :

*developed a critical understanding of professional approaches in the art worlds

*improved his or her writing skills with specific reference to arts resumes, business letters,arts-related grant applications,
exhibition/show proposals and catalog entries

*developed organizational and promotional skills pertaining to exhibitions/shows

*an understanding of basic financial planning needs and be able to cost exhibitions/shows and close a sale

*research skills pertinent to promoting their practice as well as an understanding of how their skills can be transferred to related
field and occupations

*developed further insights into the complexities of the relationship between his or her creative practices and external expectations
on the part of institutions, employers, clients etc.

METHODS:

Course content is explored through weekly readings, lectures, individual and group based in-class work, written assignments, field
work and a semester long project proposal

PRIOR LEARNING ASSESSMENT RECOGNITION (PLAR):
Credit can be awarded for this course through PLAR (Please check:)  [X] Yes ] No

METHODS OF OBTAINING PLAR:

Portfolio and interview

TEXTBOOKS, REFERENCES, MATERIALS:
[Textbook selection varies by instructor. An example of texts for this course might be:]

"Things Your Grammar Never Told You" by Scharton/Neuleib, Pearson Education

A Professional Practices text such as "Information for Artists: A Practical Guide for Visual
Artists”, ed. Sarah Yates, CARO,Toronto, 1990.

"How to Survive and Prosper as an Artist" 5" ed. by Caroll Michels, Henry and Holt, NY, 2001
Course Pack

SUPPLIES / MATERIALS:

STUDENT EVALUATION:
[An example of student evaluation for this course might be:]

40% Written Assignments

25% Mid-term exam

30% Group Project

5% Attendance and participation

COURSE CONTENT:

[Course content varies by instructor. An example of course content might be:]

Many of the core constituents of the course are fundamental to any business practice but the specific forms and procedures of the
art world will be explored in this course. For example, many artists do not like to use business cards or letterhead, so alternatives are
explored. Some standard forms of business writing are also used in the art world, but others, such as artist’s statements, have some
unique properties, often varying according to the audience to whom they are addressed (Exhibition Proposal vs. Catalogue entry vs.
Grant Application etc.). The first part of the course will consist mostly of individual written assignments, culminating in a mid-term
exam; the second part will concentrate on a group project to be presented and submitted in the second to last class.

Classes 1-6 focus on building individual skills, class 7 will be a field trip and 8-13 focus on a group project and critiques.

The enclosed sample syllabus lists the course components in detail.



Class

10

11

12
13

Subject
Introduction — Building a Professional Practice
Correspondence — Pt.1
A. Business Letters
B. CV vs. Bio
Correspondence — Pt. 2
A. E-mail Etiquette
B. The Power of the Postcard and promotional materials

Avenues of Exhibition

A. Galleries and Commercial Spaces
B. Open Exhibitions

C. Alternative Spaces

D. Exhibition Proposals

Strength in Numbers
A. Networking

B. Group Exhibitions
Money Matters — Pt. 1

A. Gallery Negotiations

B. Invoicing]

C. To GST or not to GST

D. Working With An Accountant
E Closing A Sale — The Invoice

Field Trip — (Behind the Scenes at a Commercial Gallery or Museum)

Artists and Writers

Artist's Statements
Proposals

Press Releases

Grant Applications

mo o w»

Grad School Applications
Working With Others

Assignment

Intern Application

Job Application

Exhibition Proposals: venues and organisation

Getting the Word Out

Group Project Proposals

A. Project Estimates
B. Delegating Duties
C. Group Critiques Cross-Critiquing of Group Project Proposals
The Presentation Pitch
A. Photographic Documentation of Your Work
B. Formats (Slides/CDR/Video/DVD)
C. Presentation Policies and Procedures Writing A Documentation List

Final Presentations

Related Careers in the Arts



