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COURSE NAME/NUMBER  FACULTY/DEPARTMENT  UFV CREDITS 

Professional Development and Practices 
COURSE DESCRIPTIVE TITLE 

 
CALENDAR DESCRIPTION:  

This course offers an introduction to the fundamental requirements for pursuing a career in the visual arts. The 
complexities of the relationship between one’s creative practice and the external expectations on the part of 
institutions, employers, and clients will be explored. Students will investigate a broad and expanding range of 
information and transferable skills necessary for an artist to move beyond the institution. 

 

PREREQUISITES: 45 university-level credits including 15 Visual Arts credits. Three credits in English or 
Communications are recommended. 

COREQUISITES:       
PRE or COREQUISITES:       

 
SYNONYMOUS COURSE(S): SERVICE COURSE TO: (department/program) 
(a) Replaces:              
(b) Cross-listed with:              
(c) Cannot take:       for further credit.  

 
TOTAL HOURS PER TERM: 60  TRAINING DAY-BASED INSTRUCTION: 
STRUCTURE OF HOURS:    Length of course:       
Lectures: 30 Hrs  Hours per day:     
Seminar: 15 Hrs    
Laboratory:       Hrs  OTHER:  
Field experience: 15 Hrs  Maximum enrolment: 25  
Student directed learning:       Hrs  Expected frequency of course offerings: Annually  
Other (specify):             Hrs  (every semester, annually, every other year, etc.) 

 
WILL TRANSFER CREDIT BE REQUESTED? (lower-level courses only)  Yes  No 
WILL TRANSFER CREDIT BE REQUESTED? (upper-level requested by department)  Yes  No 
TRANSFER CREDIT EXISTS IN BCCAT TRANSFER GUIDE:  Yes  No 

 
 

COURSE IMPLEMENTATION DATE: May 2006 
COURSE REVISED IMPLEMENTATION DATE: January 2011 
COURSE TO BE REVIEWED: November 2016 
(six years after UPAC approval) (month, year) 

Course designer(s): Phil Smith (Course reviewed by Brenda Fredrick)  
Department Head: Tetsuomi Anzai   Date approved: October 1, 2010  
Supporting area consultation (Pre-UPAC)   Date of meeting: October 15, 2010  
Curriculum Committee chair: John Carroll   Date approved: November 12, 2010  
Dean/Associate VP: Jacqueline Nolte   Date approved: November 12, 2010  
Undergraduate Program Advisory Committee (UPAC) approval   Date of meeting: November 26, 2010  
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LEARNING OUTCOMES: 

Upon successful completion of this course, students will be able to: 
• Demonstrate a critical understanding of the moral, legal and professional framework of a creative art practice 
• Demonstrate independent research skills in relation to educational, career, and professional art practice goals 
• Apply knowledge of the cultural sector in Canada to develop an appropriately targeted professional portfolio 
• Research funding and financial support options 
• Demonstrate improved written, oral, and documentations skills with specific reference to resumes and cv’s, grant 

and research applications, business correspondence, artist talks, exhibition proposals and curatorial entries 
• Apply research, organizational, and creative skills to promoting artistic practice as well as an understanding of how 

these skills can be transferred to related fields and occupations 
 
METHODS: (Guest lecturers, presentations, online instruction, field trips, etc.) 

Course content is explored through weekly readings, lectures, individual and group based in-class work, written 
assignments, field work, and the development of a professional portfolio. 
 
METHODS OF OBTAINING PRIOR LEARNING ASSESSMENT RECOGNITION (PLAR): 

 Examination(s)   Portfolio assessment   Interview(s)  
 

 Other (specify):       
 

 PLAR cannot be awarded for this course for the following reason(s):       
 
TEXTBOOKS, REFERENCES, MATERIALS: 
[Textbook selection varies by instructor. An example of texts for this course might be:] 

• CARFAC website: http://www.carfac.sk.ca/?s=home 
• Survival Skills A Visual Artist’s Guide to Professional Practice 2005 Visual Arts Ontario ISBN: 0-920708-35-8 
• Artists Contracts Agreements for Visual and Media Artists, Paul Sanderson & Ronald N. Hier, 
• CARFAC 2006   
• Information For Artists A practical guide for visual and media artists, CARFAC Ontario 2005  
• The Art Business, Iain Robertson & Derrick Chong, Routledge 2008  
• Remix, Making Art And Commerce Thrive In The Hybrid Economy, Lawrence Lessig 2008 
• Artschool (Propositions For The 21st Century) Ed. Steven Henry Madoff 2009 
• Course Pack 

 
SUPPLIES / MATERIALS: 

      
STUDENT EVALUATION: 
[An example of student evaluation for this course might be:] 

Assignment 1 30%  
Assignment 2 20% 
Final project (portfolio/proposal submission)   40% 
Attendance and participation: 10% 
 
COURSE CONTENT: 
[Course content varies by instructor. An example of course content might be:] 

An art practice is a complex and sometimes controversial practice that covers a broad range of topics from a variety of 
perspectives. The points of view expressed by the instructor represent a professional perspective on art historical or 
contemporary practices.  The classroom is a place for an open discussion of ideas and issues. 

Week 1  
• Course introduction and overview of portfolio development 
• Overview of required readings for next class 

http://www.carfac.sk.ca/?s=home�
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Week 2  
• Sources of information: organizations, associations, publications, collaborations, . . .  
• Exploring history of Canadian gallery system and exhibition options:  Artist-Run Centres, Alternative Venues & 

Creative Spaces, Public Galleries, Doing Business With Commercial Galleries & Dealers; Juried Exhibitions/Art 
Rental Programs (Rental Agreement Contracts) 

  
Week 3  
• Researching Funding & Financial Support: 

o Exhibition Fees 
o Grants/Scholarships/Foundations/Awards 
o Commissions, ArtBanks/Collections, Community/Public Arts Projects, other options 

  
Week 4  
• Presenting, Marketing and Publicizing your Work  
• Pricing Your Work 
• Preparation for Documentation of Art Work  
• Preparing written List of Works 
 
Week 5  
• Resumes, Curriculum Vitae, Artist Statements/Statements of Creative Interest, Covering Letters   
• Review Final Portfolio/Proposal Assignment 
• Review first assignment    
 
Week 6  
• Field Trip: private collection, public and commercial galleries, artist run centre, alternate space 
   
Week 7  
• First assignment due  
• Photo Documentation of Artwork  
 
Week 8  
• Documentation of artwork continued 
 
Week 9  
• Copyright, Creative Commons 
• Legal Issues (contracts, certificates of origin, checklists) 
• Censorship 
 
Week 10  
• Organization and Record Keeping 

o Business Structures, Bookkeeping, Income Tax, Insurance 
 
Week 11  
• Individual Presentations 
 
Week 12  
• Employment Opportunities (including internships and curatorial practice) 
• Educational Options (including residencies) 
• Studio/Living Accommodations 
• Surviving Rejection 
 
Week 13  
• Last Class 
• Individual Final Portfolio Review 
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